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Media plays a significant role in democratic set up not because it voices concern of 
the people but also because it reflects the true picture of country’s social, cultural, 
economic and political scene of the society. Since it is considered the fourth pillar of 
democracy, it is supposed to be impartial and unbiased in approach. In other words it 
needs to be objective. Now this is a sort of hypothetical proposition that lays emphasis 
on ‘what ought to be’ whereas the prime objective of this study will be to discuss 
‘what really exists’ as state of affairs in the domain of media today. But with the 
galloping pace of time, the media scenario too is changing fast. Gone are the days 
when media used to be missionary in spirit. In modern age, missionary zeal having 
been replaced with mercenary pursuits, the objectivity has gone to the winds due to 
the prevalence of malpractices afflicting media in a big way. Now what these 
malpractices in reality are and how do they affect the media ethos, constitutes the 
main body fabric of this study. As the news turned in to commodity, the question of 
its saleability also emerged on the scene which in turn gave way to paid news i.e. 
advertisement masquerading as news and editorial metamorphosed in to advertorial. 
As regards electronic media, TRP has gained an edge over service. Like liquor 
syndicates, media conglomerates have sprung in to existence with the result that 
objectivity has turned out to be the first casualty. The ‘Regulatory Bodies’ have 
become just cosmetic organizations. This paper ventures to cover the entire gamut of 
the aforesaid aspects to the best of its ability. 

KEYWORDS :-Media, Objectivity, responsibility, malpractices, media conglomerate, 
regulation. 
 
Introduction 
Media as a tool for social development:- 
Media has been defined as a collective means of communication by which general 
public is being kept informed about day to day happenings in the society. While 
talking of mass media however the word mass means a large number of people and 
media means channels. Therefore mass media is a collection of channels of 
communication and information that reach out to a large number of people. The role 
of mass media is not only confined to general public but it also works as a bridge 
between government and public. It is also considered as the fourth estate because it 
keeps vigil on the functioning of tripod of government i.e. Executive, judiciary and 
legislative. Development refers to a change process geared at improving or making 
better the life and environment of man. When media plays its role in development 
then it becomes development communication which aims at making the target 
audience/readership adopt a positive attitudinal change towards a development 
purpose. The Agenda Setting theory espoused by M.C.Combs and Shaw(1972), stated 
that the media tells us not what to think but what to think about. In other words, it can 
be said that media may not completely change one’s point of view on a particular 
issue but it tends to change the perception of what is good.  There are anti social 
activities which were being exposed by media such as 2G scam, Coal scam and many 
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more. Media is such a powerful tool which can bring change in the society as well as 
in the attitude of the people. Therefore media does not only inform the public but it 
also works as a tool for social development. Media needs the right environment in 
terms of freedom, capacity and checks and balances. 

2. Essence of Objectivity 

A good reporter is well- steeped in his subject matter and isn’t out to prove his 
cleverness. He rather prefers to stay away from making his personal presence felt 
in his reporting. The utmost purpose of journalism is gathering the information 
and disseminating it to the public with facts and evidence. A journalist must 
report only the facts and not the personal attitude towards the facts. Sociologist 
Michael Schudson argues that “the belief in objectivity is a faith in facts, distrust 
in ‘values’ and a commitment to their segregation”. Objectivity implies that they 
have to remain neutral as far as possible through the use of facts, statistics and 
research. One should convey the news without being biased. There should be no 
pressure from the media house and it should be immune to any kind of political 
influence. Journalistic objectivity is a significant sign of professionalism. It refers 
to fairness, disinterestedness, factuality and non-partisanship. 

3. Malpractices in Media 

Media can aptly be called the mirror of the society. Its main motive is to provide 
information to the public in a fair and objective manner. One of the basic tasks of 
the media is to provide truthful and objective information to the people that will 
enable them to form rational opinions. But now media is changing its face rapidly 
due to political influence and paid news syndrome. These malpractices have 
blotted the image of media. For their own benefits media houses are getting 
themselves involved in a number of malpractices. 

• Paid News Syndrome 

It is of paramount importance that various news /informative programmes 
delivered by media through various modes are factual,neutral,fair and objective. 
But there are certain sections of media ,who have started receiving monetary or 
other benefits for publishing or broadcasting in favour of individuals/organisations 
or corporate entities ,what is commonly being referred to as ‘Paid News’ and it 
has spread at remarkable pace in some sections of media. Paid news is not limited 
to corruption of individual journalists. It instead, has become complex and 
organised involving multiple players, like journalists, managers/owners of media 
companies and some sections of the political class. In post independence era, the 
media developed in a healthy manner and continued the same way for a couple of 
decades and then started deteriorating after it became much powerful. Everybody 
realised that the press is the important source of reaching to the people because its 
credibility was very high. This is the background in which the candidates who 
were contesting the elections realised that influencing media by one way or the 
other would be more productive than paying for other sources like advertisements 
and other means of publicity, there by paving way for this malpractices. It is also 
noted that during the last 2 decades apart from print media, television which is 
commonly known as electronic media has emerged strongly and has become 
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increasingly corporatized and greater emphasis is on the business and other 
commercial aspects. Moreover, the traditional practice of having completely 
insulated offices of the editor and the publisher to preserve the autonomy and 
independence of the media also appears to have been compromised other 
damaging manifestation of paid news that has emerged, is the nexus between 
media and other corporate in the form of private treaties. The cause of paid news 
is working conditions of media personnel –contractual section v/s management of 
media houses. Paid news is not only the outcome of the convergence of the 
editorial advertising, public relation, lobbying group and the industry but is also 
due to the decline in independence of the journalists. Media is being infected with 
a cancer called paid news.  

• Twisting Facts 

When there is nothing worth reporting then media companies start creating fake 
stories by twisting the facts in order to complete 24 hour cycle. They start 
exaggerate the things related to a particular informative piece. By putting half 
truth media houses cook a news item and present it to the audience. Public without 
knowing that they are being misled by media start grasping that knowledge as it 
has been presented. This shows that in urge of getting popularity or for TRP, 
Indian media is playing with half truth and try to misguide the people. 

• Media ownership 

The Press Council Sub Committee  report 
notes that private treaties between media 
companies and corporate entities is one of the 
most dangerous manifestation of malpractices 
in media. Private treaties imply an agreement 
between the media company and another non-
media company in which the latter transfer 
certain shares of the company to the former in 
lieu of advertisements, space and favourable 
coverage. The committee note that the 
phenomenon violates the journalistic ethics 
and gives rise to the malpractices.  

Another factor giving rise to malpractice in 
media is that of cross media ownership having 
the effect of promoting monopolies in media 
and coming in the way of free flow of 
information. In 2013 TRAI points to two reasons. One is political ownership of 
media as well as a trend of entities backed by parties taking over distribution 
channels, which makes broadcaster dependent on them; the second trend is of 
corporate ownership with the aim of promoting vested interests to earn revenue. 

• Political Influence 

The media is prone to political influence. The Media houses become the puppet in 
the hand of these politicians. They are bound to write in favour of political parties 
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because they are being commanded by the politicians. In 2011, Telecom 
Regulatory Authority of India had submitted a report on the current status of 
Indian media.  It highlighted two big problems afflicting the media industry:  

Indian media is overwhelmingly owned by the corporate world which is using it to 
push their own agenda and get what they need for 
their other business. 

Politicians have high degree of control over media.  

It is the corporate ownership and the misuse of 
media that has attracted the attention of TRAI. The 
Parliamentary Standing Committee on Information 
Technology noted in its 47th report that media 
houses have an inbuilt structural compulsion to lie. 
This is tantamount to compromise with the basic 
ethical principle that the media has to publish 
accurate, objective and unbiased news. 

Review of Literature 

The researcher has examined various publications 
and books that provide insight in to the journalistic malpractices in media and how 
these pose hurdles in the process of objective reporting. 

Shrama Anuradha (2013) in her study states that there are so many factors that 
can be held responsible for the malpractices in the Indian media industry. Each 
factor should be analyzed specifically in order to rid journalism of corruption and 
ensure media freedom. Over dependency on advertisements in order to earn 
revenue has left a lot of room for structural biases to influence news. She argues 
that this over dependence has made news a n opinion –driven as well as 
management driven. Therefore, first of all it is necessary for media businesses to 
reduce their dependence in advertising and find way of funding quality 
journalism. 

Vasanti P.N. (2009) mentioned that some of the media persons willingly enter the 
political arena and some politicians are taking over media stakes for using it to 
their own advantages. In the present scenario weak media policy framework and 
lack of restraint, should be the matter of concern. In a democratic setup, 
ownership matters when it starts influencing opinion or attempts to misled people. 
As is visible in the Punjab case, where the owners of cable and satellites channels 
are trying to block alternative voice or options. Vasanti further suggests that in 
order to free flow of unbiased information, many countries have even banned 
certain organisations such as political and religious groups from owning media. 
Alternatively, it can be made mandatory for all media to disclose the name of their 
stakeholders and establish their leanings openly. 
 
Singh Devvrat – The growth chart of national media indicates that with the 
passage of time, it will become the puppet in the hands of big brand owners. 
Indian media is sharply heading towards concentration in few hands. Each big 
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media house is now planning to launch its newspaper, radio and television 
channels on regional and local basis, this process will give birth to a chain of big 
brand newspapers and channels. Under pressure of big media barons, Indian 
government has failed to implement a policy to bridle mushrooming of such 
media. 
 
Chaudhary Vaishali (2014) states that in Indian democrac ,media has a 
responsibility which is deeply associated with socio-economic conditions . The 
present scenario is not quite encouraging and certain areas need to be addressed. It 
should be monitored that ethical standards and journalistic integrity should not be 
put at stake for the sake of sensational practices. The self regulatory mechanism 
should be strong enough to curb down the malpractices in media. 

 
By reviewing this literature work, it has been made clear that cross media 
ownership, political influence and paid news are the threat to journalistic ethics. 
These factors should be analyzed properly in order to get journalism free from 
corruption. Media houses should concentrate on objective reporting instead of 
subjective reporting. Ethical standards and journalistic integrity should not be put 
at stake for the sake of monetary benefits. Media exists because of article 19 
mentioned in the Indian consititution,which says that everyone has the freedom to 
speech and express freely so Media houses need to realise their power in a 
positive manner. They should not be the puppet in the hands of their instructor 
rather they should become the voice of people.   

Objectives of the study 

The study on following topic ‘Objectivity versus journalistic malpractices’ is 
undertaken to achieve the following objectives. 

• To evaluate the reasons for malpractices in media. 
• To study whether the malpractices have devoured the scope of objective 

reporting. 
• To study the impact of malpractices on media content. 

Hypothesis of the study 

These are assumptions on which research is based. To conduct the study on the above 
mentioned topic, following hypotheses have been set. 

• Media houses are deviating from its real focus of providing news in a fair 
manner. 

• Due to commercialisation reporting has become subjective in nature. 
• Media are violating the journalistic code set by regulatory bodies. 

 
Significance of the study 
This paper aims to evaluate whether there are malpractices in media and if yes, then 
what are the reasons behind this. This study will help in understanding the impact of 
malpractices on objective reporting. It will also suggest whether there should be 
regulatory bodies or media should regulate itself. 
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 Research Methodology 
In order to conduct a research, a streamlined methodology is required for better 
outcome. The methodology for this study is qualitative textual analysis, emphasizing 
the in-depth examination of the content. The examples from different newspapers, 
magazines, Media websites and news channels related to journalistic malpractices 
have been selected and analyzed accordingly. The work is studied under different 
headings like Media ,which has published or telecasted the news, after then News 
related to the impact of media ownership by private entities, paid news ,twisting facts 
and political influence  and what has been the outcome 
Interpretation and Data Analysis 
To conduct the study on ‘Objectivity versus journalistic malpractices?’ the 
following examples were studied from the past three years from the different fields 
like electronic media, print media and media websites etc. which is presented in a 
tabular form and analyzed for better understanding. 

Media News Outcome/ Actual 
News 

CNN/IBN  In 2014,there was an 
interview with Narender 
Modi’s wife Jashodaben 
published in Indian Express. 
In reponse to that Journalist 
Sagarika Ghosh tweeted 
“poignant interview in Indian 
express of Jashodaben, 
married to Narendra Modi at 
17. So many women married 
at youngage, time to restore 
their dignity. She also wrote 
about the threat to 
independent Journalism. 

She was instructed by the 
management of Network 
18, who owns CNN/IBN, 
not to post disparaging 
tweets about Narender 
Modi. 

India TV  In order to show victims 
effected by earthquake in 
Nepal (2015),this channel 
had twisted the facts and 
used a picture in which two 
children were sitting on road 
and snuggled each other, The 
news report showed that the 
parents of these children 
were killed in the earthquake. 

The photographer Na-Son-
Nygien claimed that this 
picture about two 
Vietnamese Hmong ethnic 
children was taken by him 
in 2007 in Ho Giang 
Proviance.It has nothing to 
do with Nepal Earthquake. 

Marathi Channels In 2014, Prime Minister 
Narender Modi’s speech at 
Newyork’s Madison Square 
garden was telecast across 
Marathi channels during 
prime time.BJP leaders 
conceded they had to pay up 
to Rs 20 lakhs per episode. 

The congress had lodged a 
complaint with the Election 
commission,demanding it 
be regarded as paid news 
followed by strong action 
against it. 

Times of India On February 2014 , TOI 
tweet created a storm on 

Within 2 hours of its first 
tweet,TOI took a U-Turn 
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twitter when it alleged that 
EC had raided AAP 
candidate Naresh Balyan’s 
residence and seized more 
than 5000 liquor bottles 

and said that Liquor bottles 
were seized from a godown 
in Delhi but not from 
Nareh Balyan’s residence. 

 

NDTV  

In april 2015 this channel 
aired a survey showing 
nationalist opposition 
BJP and its allies grabbing 
more than 272 of the 543 
parliamentary seats in India’s 
nine phase national elections. 
The elections were to end 
on May 12. 

After this survey Election 
commission warned the 
country media houses 
against telecasting or 
publishing exit polls as 
opinion polls. 

India TV  On 13th April 2015,this 
channel aired an interview 
with BJP’s prime ministerial 
candidate Narendera Modi. 

Next day India Tv editorial 
director resigned. This 
resignation came amidst 
accusations that the 
channel’s Modi interview 
resembled a PR exercise. 

Catch News On 3rd January 2016,this 
website  twisted the facts and 
posted a news that on one 
side Indian security fought a 
battle against terrorist at 
Pathankot Airbase and on the 
other side Home Minister has 
advised  terrorist to practice 
Yoga to channelize gyaan. 

It was cleared that Mr. 
Rajnath singh had made 
this statement only on 21 
June 2015 at the 
celebration of Yoga day. 
Later on catch news 
removed this news from its 
website. 

Zee News On January 2016, News 
report showed that Aamir 
Khan’s removal as a brand 
ambassador of Incredible 
India happened owing to his 
intolerance remarks 

Whereas Tourism ministry 
described it as a result of 
Aamir’s contract expiring 
with MCCAN. 

 
Congress Darshan On December 2015, Article 

in this magazine called Sonia 
Gandhi’ father a member of 
fascist forces and another 
article suggested had the 
Jawaharlal Nehru listened the 
views of Sardar vallabh bhai 
patel on international issues 
then the problem of 
Kashmir,china,Tibet and 
Nepal would not have existed 
now. 

This magazine had to pay 
for practicing its right of 
freedom to speech and 
expression by losing its 
content editor, as he was 
sacked by the party on the 
following day.  

 In 2014,the paper alleged 
that vadodara BJP minister of 
parliament Balu Shukla was 

Balu Shukla had written a 
letter to Lok sabha speaker 
and revealed that the report 
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Gujarat samachar 

snooping around in leader of 
opposition in Lok Sabha 
sushma swaraj’s chamber. 
He was (shukla) going 
through a file and took away 
3 pages from it. His 
mischievous act was trapped 
in CCTV camera, installed in 
chamber. 

was published to spoil his 
image as there was no 
CCTV camera in swaraj’s 
chamber, so how can any 
report base a story on 
footage? 

  Conclusion 

From the above discussion it can be concluded that like any other domain of life 
media too is not immune to the malpractices resultant of various factors like 
vested interests, co modification of news, political influence and an overall 
domineering trend of commercialisation of the society. Money has become the 
major driving force today and obviously the one who pays has the first right to 
call the tune. The media has undoubtedly become a piper to play tunes at the 
bidding of its masters. 
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