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The present study “Portrayal of heroism in films and its influence on adolescents” is 
warranted to gain understanding of the influence of portrayal of heroism on adolescents 
against the backdrop of the Indian cinema which provides fictional entertainment. The 
major objectives of the study are to examine whether there is an influence of film’s 
portrayal of heroism on adolescents and to what extent. The Questionnaire Method was 
used for the study. Respondents included adolescents between the age group of 14-19 
years, school and college-going students from Hyderabad and Secunderabad, Telangana. 
The study revealed that adolescents spend a considerable amount of time watching films; 
they have a surreal understanding of the term Heroism; they imitate expression more than 
aggressive action and are influenced by portrayed acts of heroism. 
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Introduction 
 

Indian Cinema 
India is the world's largest producer of films. The cinema as a medium gained popularity 
in the country with an annual production of 1,000 films, produced in various Indian 
languages. Enhanced technology paved the way for upgrading, from established 
cinematic norms of delivering product to altering the manner in which content reached 
the target audience. Visual effects based Super hero and Science fiction films 
like Krrish, Enthiran, Ra.One and Eega emerged as blockbusters. 

 
The birth of Indian cinema, a hundred years ago, was also the period when the struggle 
for freedom began moving out of elite drawing rooms into the space of mass 
consciousness. The previous year (1911) King George V was crowned Emperor of India 
and that act was possibly the greatest fillip to a nascent Independence movement. Films 
that began getting made reflected the underlying anger of being a slave nation, and 
attempted to awaken the audience by defining a pan geographic cultural identity that 
helped in communicating age old concepts of justice, equality and unity. 
Raja Harishchandra, immortalised by Harishchandrachi Factory, told the story of a King 
who gave up everything to keep up his word. In his journey from King to Chandala and 
back again,the audience learnt the value of empathy and the oneness of people. In a 
country riddled by caste there could have been no better first film. The movie resonated 
across audiences, across the length and breadth of India. The introduction of sound 
increased the penetration of cinema. People began watching stories in the language they 
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were most familiar with. Stories of heroism, of valour, of love, romance, of great 
achievement, of the human spirit and the pursuit of perfection. Because of the British Raj 
and the rules of censorship that existed, the hero could not directly go up against the Raj. 
Film makers however, found a way around it, with heroes taking on unjust rulers. While 
Hindi films such as DilerDaku 
 
(1931) – a direct remake of Zorro, Lal-e-yaman (the Jewel of Yeman), were costume 
dramas that featured swashbuckling heroes, who danced, sang, wooed, loved their 
mothers and overthrew the wicked king — brought in the audiences and made lots of 
money, they also helped create the pan Indian hero. Regional cinema at this time tended 
to focus on mythological and historical topics, for example The Marathi film Ayodyecha 
Raja (1932) and the Tamil film Kalidasa (1931). Both looked at contemporary themes in 
the context of age old stories.  These films would typically run for weeks in large cities, 
and then the film reels will move to smaller towns and villages. 

 
Post-independence, the role of popular cinema has been one of the key instruments in 

building National Unity. The exploration of themes, the depiction of inequality, the 
tackling of issues arising from the conflicts between traditional and modern, between 
capital and labour, between the new elites and the masses were all depicted through the 
travails of the hero. Through the 1950’s and 1960’s the role of the hero was to combat the 
changing world around him. It was to stand up against injustice (Marmayogi, 1951, 
Tamil), to hold on to core ‘Indian values (ShyaamchiAayi, Marathi, 1953), to highlight 
social evil (Do BighaZameen, Hindi 1953) and issues regarding rural poverty 
(PatherPanchali, Bengali, 1955). 

 
It was the troika of DevAnand, Dilip Kumar and Raj Kapoor who played heroes in 

Hindi Cinema. Movies such as Shree 420 with actors such as M.G.Ramachandran and 
N.T.Rama Rao began drawing in the audiences in Tamil and Telugu. Hindi film heroes 
played more real life characters with real life problems. While both NTR and MGR were 
definitely larger than life, imagery that helped with their political careers in the years to 
come. Hindi films as well as films in the southern states worked best when ‘hero-led’. 
While, movies in Marathi and Bengali worked more with story lines, it is an issue that 
has had repercussions on both Marathi and Bengali films in the years that followed — 
with the absence of a ‘hero’ who would draw the audience into theatres consistently. That 
is not to say that Marathi and Bengali films did not have fine actors – they did and they 
do. But that one hero, who cuts across class and sub-regional barriers and unites the state 
or the region into seeing the film, is missing.Amitabh Bachchan, Rajnikanth, Salman 
Khan … all play heroes that we are familiar with – larger than life – super heroic. The 
stories they tell may be different, but their characteristics are immediately identifiable, 
because they have been pre-defined. 

 
Heroism 
 
India – A land of myths and legends, of heroes and their heroics, of larger than life men 

who perform the most incredible of deeds. The characteristics of the hero have been 
fairly well-defined through the ages. He is the alpha male, the leader of the pack, the man 
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other men will follow to the gates of hell, the man whom women desire, a man who is 
capable of managing each of his relationships as though they were the most important in 
his life, a perfect son, one who would respect his parents’ wishes through hell and high-
water. The ideal hero is a great friend – a friend who will lay down his life for you 
without thinking. The hero is a leader – a man who can inspire people to follow him. The 
hero is multi-talented – he can sing, dance, woo, hunt, game, be childlike in his innocence, 
yet have the wisdom of a  philosopher, be statesmen like, be a street fighter, hold the 
peace, go to war, and yet not appear contradictory and confused.  Every hero is deeply 
human yet capable of taking on the powers to be, even if those powers are those of God 
or those blessed by God, and win.  

 
Given that the bar for heroes has been set so high, it is little wonder that in creating the 

hero for celluloid, all these characteristics have been retained. Anyone lower than that 
belongs in an art house film. A century of Indian cinema, the hero has gone through 
multiple evolutions. From the earliest films such as Raja Harishchandra and AlamAra, to 
the more recent Dabangg and Enthiran, the hero may have changed costumes, may have 
become more contemporary but at his core he is the same as his 5000 year old 
counterpart from the epics. 

 
Review of Literature 

 
As films were a matter of concern right from the beginning, many researchers 

attempted to study the influence of movies. In the beginning scholars from the disciplines 
of Sociology and Social Psychology conducted studies related to media effects. The 
development of research methods and tools in these areas paved the way for media 
research. 

 
The Mitchel Study 
 
Alice Miller Mitchel(1929), had conducted a pioneering study on children based upon 

an extensive survey questionnaire. The study “Children and the Movies” was the first 
major investigation on the influence of films on children. 

 
Mitchel comprehensively examined the film reviewing as a social institution. Admitting 

the results of her study were inconclusive, she noted that youthful movie experience 
could be harmful in that children were exposed to adult problems at too tender an age. 
She observed that children were perhaps robbed of some of their preciousness of 
childhood.She also found that the delinquent does have a wider movie experience than 
the older children. 

 
The Mitchel study was a landmark in social research. It was one of the first large scale 

studies on the influence of film on the children and their film viewing pattern. 
 
Payne Fund Studies 
Payne Fund (1929-1932). During the 1920s, motion pictures stormedAmerica and other 

parts of the world. American films dominated in the world film market. Going to the 
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movies became an important activity among the Americans and people of all ages 
attended movies. The public was deeply concerned about the effects of films on youth 
and children. Prominent sociologist, psychologist and communication scholars of that 
period were involved in the Payne Fund Studies. They have undertaken over a dozen long 
and detailed investigations on the effects of films for three years from 1929 to 1932. A 
philanthropic organisation ‘Payne Fund’ gave financial assistance to the most 
comprehensive investigation of the motion pictures ever undertaken. 

 
The findings of the twelve studies were published under the generic title “Motion 

Pictures and Youth”. A majority of these studies are only of historical interest 
nevertheless many of the studies are relevant because they focussed on problems that are 
investigated even now. The investigations examined acquisition of information, change in 
attitudes, stimulation of emotions, harm to health, erosion of moral standards and 
information on conduct. 

 
The study “Motion Pictures and the Social Attitudes of Children” by Ruth C. Peterson 

and L.L.Thurstone was one of the most sophisticated investigations of the series. They 
conducted many experiments to study the degree to which commercial films could 
change the attitudes of young towards specific topics. Some of their findings are: Movies 
effected significant attitude change in favourable direction. The films shown rightly had 
minor or no effects in terms of attitude change. However, two or three films on the same 
topic produced significant attitude modification among the subjects, toward the view 
expressed in the films (quoted in Lowery and De Fleur, 1983). 

 
P. W. Holaday and George D. Stoddard conducted a study on the retention of factual 

information presented in motion pictures. They examined over 3, 000 children and adults 
for their study, which took them three years to complete. They found that retention of 
facts by all age-groups was high; even eight-year-old children acquired a substantial 
number of ideas from the films. In some cases, retention was greater than six months 
period (quoted in Lowery and De Fleur, 1983). 

 
Among the Payne Fund Studies; “Movies, Delinquency and crime conduct” by Herbert 

Blumer and Philip Hauser (1933) probed into ways in which motion picture content 
stimulated children to commit acts of delinquency and crime. The authors observed that 
motion pictures played a direct role in shaping the delinquent and criminal careers of 
substantial segments of those studied. 

 
W. S. Dysenger and Christian A. Ruckmick conducted studies on the capacity of films 

to arouse children emotion. They found that scenes of danger, conflict, or tragedy 
produced the greatest effects. The impact on them was greater compared to the sixteen 
years old. Romantic and erotic scenes did not have much impact on very young children. 
No difference was found on the reaction of male and females. Children were found to 
experience substantial emotional arousal compared to adults. The researchers explained 
that the adults showed little emotional arousal because they considered films as fantasy 
(quoted I Lowery and De Fleur, 1983). 
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The study by Frank R. Shuttle worth and Mark A. May focussed on the issue of motion 
picture influence on conduct. Their study attempted to asses general conduct, deportment 
in school, and reputation among peers. They conducted a comparative study of children 
who attended movies frequently (“fans”) and those who seldom or never attended. They 
found that movie fans were usually rated lower in deportment by their teachers than those 
children who did not attend the movies frequently. The fans’ reputation was less positive 
and they did not fare well in their academic work, and they were less popular with their 
classmates compared to children whose film reviewing was minimal (quoted in Lowery, 
1983). 

 
Studies on Impact of Media Violence 
 
Violence and aggression depicted in the media has caused much social concern and 

there is enough of empirical and experimental research on this problem. Research in 
psychological effects of media violence has been devoted to main issues like effects on 
learning, emotional effects and aggression catharsis. 

 
Ross D. Parke, et al (1974) conducted a study on the “Effects of Violent and Non-

Violent Movies on the Behaviour of Juvenile Delinquents”. They found that the boys 
who saw the aggressive movies indulged in aggressive behaviours than were those who 
saw the non-aggressive ones. In some cases, they observed the low-aggressive 
individuals who were most affected immediately after viewing the movies.They also 
found that there was no cumulative impact of seeing movies each night on the 
experimental period. 

 
Studies by Hicks (1968) showed that a large proportion of the aggressive behaviours 

learned by observation are retained over long periods of time if the responses have been 
practiced at least once. 

 
Overt aggressive behaviour depended on the post-observational conditions following 

exposure to violence in the media. The subject may or may not encounter a situation 
similar to the original observation setting. If the aggressive situations are portrayed in 
highly realistic, “everyday” settings the situations will be more available on later 
occasions to the subject than those learned from fantasy settings. Apart from the 
similarity factor it is closely linked with the question of the permanency of unpractical 
observational learning. If observational learning tends to fade rather quickly, then the 
aggressive responses may be lost before the appropriate stimulus situation arises. If, on 
the other hand, observational learning is more permanent, when there is a possibility of 
encountering an appropriate situation while the aggressive responses are still available 
will be greatly increased. 

 
Richard Frost and John Stauffer (1987) conducted a study on “The effects of social 

class, gender, and personality on Physiological Responses and to filmed violence”. They 
looked at the possible factors affecting emotional arousal in response to media violence. 
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They found that the residents of an inner-city housing project were significantly more 
aroused than college students by viewing the ten types of violence. Both college students 
and inner-city subjects were around most by viewing a female killing another female, but 
college males were aroused much less than inner-city males by the depiction of rape. The 
investigators explained that the significantly high arousal levels experienced by inner-city 
subjects were consistent with the concept of resonance. Their findings supported the 
theory that when male content is generally congruent with the real life experience of the 
audience, the result is marked amplification of the reality of media messages. 

 
Impact of Film on Escapist Behaviour among Adolescents 
 
V. Shyam Sunder, Dissertation (1996, Osmania University).This study was undertaken 

to understand the unseen effects of media, i.e., the “Impact of film on escapist behaviour 
among adolescents”.  

 
The major objectives of the study are to examine the impact of film on Escapist and 

Realistic behaviour and ascertain the relationship between film viewing, Escapist and 
Realistic behaviour.The study revealed that adolescents had a greater exposure to films. 
They watched more films on the television than in the theatre and used films for different 
purposes like entertainment and to escape from problems of life.Film viewing reduced 
Realistic behaviour and increased Escapist behaviour. 

 
Aim and Objectives 
 
The primary aim of the study is to examine whether there is an impact of film’s 

portrayal of heroism on adolescents and to what extent, for which the study was 
undertaken with the following objectives: 

 
1. To analyse what respondents understand of the term heroism; 
2. To find out what influences them to watch films; 
3. To evaluate whether they understand the difference between reel and real acts; 
4. To examine how they perceive reel acts and determine the predominant factors 

that influence their perception. 
5. To examine what are the reasons that motivate acts of imitation and analyse the same. 
6. To find out whether adolescents are influenced by the heroism that is portrayed in 

films. 
 
Significance of the Study 
 
Films have become an important part of the social life of Indians. Today, people of all 

ages including youngsters have greater exposure to films because of technological 
advancements. Films exert a strong influence on the impressionable minds of the 
youngsters as they depend on films among other sources for socialisation. 

 
Films particularly those made in India, portray acts of heroism beyond the realms of 

reality, which is considered to have an influence on behaviour. There is a dearth of 
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empirical lists on such affects, while extensive research has been undertaken on the 
impact of films on aggressive behaviour, delinquency, moral values, realist and escapist 
behaviour, etc. For this purpose, the present study 
Influence on Adolescents”
impact of portrayal of heroism on adolescents against the backdrop of the Indian cinema 
which provides fictional entertainment.

 
The major objectives of the study are to 

portrayal of heroism on adolescents and to what extent.
 
Methodology 
 
A survey was conducted to 

adolescents. Numbers of respondents were
19, i.e., 25 males and 25 female
going students. All respondents
Secunderabad, Telangana

 
Limitations 
 
The research is limited to the cities

involve dare between the age group of 
get an overview of what adolescents 
qualitative methods of research were
against these limitations.
 

Data Presentation and Analysis
 
Figure 1: Indicating 
 

 
In total, 50% of the respondents watched Hindi films, 26% English, 21% Telugu and 3% 

others, indicatingthat Hindi films are most watched by adolescents than of any other 
language. 
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Figure 2: Indicating 
 

 
In total, 52% of the respondents watched films more than once a week, 34% once a 

week, 14% once a month and nil, fortnightly, 
considerable amount of time watching 

 
Figure 3: Indicating 

 

 
In total, 22% of the respondents watched Romantic films, followed by 20%  Comedy, 

16% Suspense, 14% Adventure, 10% Action, 7% Family
Thriller. This indicates
any of the others. 
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Indicating in total percentage, how often adolescents watch films.

In total, 52% of the respondents watched films more than once a week, 34% once a 
week, 14% once a month and nil, fortnightly, indicating that adolescents spend a 
considerable amount of time watching films. 

ing in total percentage, type of films most watched by adolescents

In total, 22% of the respondents watched Romantic films, followed by 20%  Comedy, 
16% Suspense, 14% Adventure, 10% Action, 7% Family-oriented, 6% Musicals and 5% 
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en adolescents watch films. 

 

In total, 52% of the respondents watched films more than once a week, 34% once a 
that adolescents spend a 

type of films most watched by adolescents. 

 

In total, 22% of the respondents watched Romantic films, followed by 20%  Comedy, 
oriented, 6% Musicals and 5% 

that adolescents watch Romantic and Suspense films more than 
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4% each because of Heroine and All mentioned factors. This 
is the factor that most influences adolescents to watch 
Styles. 

 
Figure 5.1: Indicating 
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factors that most influence adolescents to 

 

In total, 28% of the respondents watched films because of the Story Theme, followed 
by 21% Fashion or Styles, 18% Film Review, 10% Dialogues, 8% Stunts, 7% Hero, and 

indicates that Story Theme 
followed by Fashion or 

perception of portrayed and artificial acts in 
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Figure 5.3: Indicating
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thought they were natural or real. Next, in total, 38% imitated Stunt Acts of Heroism 
while 62% did not. Further, 46% imitated acts of Style, followed by 18% Dialogue, 17% 
Body Language, 12% All of the me
greater percentage of respondents 

 
Figure 6.1: Indicating 
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cts by adolescents. 
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Figure 6.2: Indicating in total percentage, like and dislike by adolescents offilms 
depicting fiction. 

 

In total, 50% of the respondents 
liked films depicting fiction, while 18% did not, 
reality. 
 

Figure 7:Indicating 
 

 
In total, 72% of the respondents 

for themselves, indicating
themselves. 

 
Figure 8: Indicating 

adolescents. 
 

In total, 100% of the 
in films, indicating that all adolescents are influenced to some extent by portrayed acts of 
heroism. 
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Indicating in total percentage, like and dislike by adolescents offilms 

reality, while 50% did not; 82% 
that fiction is more liked than 

reason for imitation of acts by adolescents. 

engage in acts of imitation For Others and 28% 
imitate acts more for others than for 

influence of portrayed acts of heroism on 

respondents said they were impacted by acts of heroism portrayed 
that all adolescents are influenced to some extent by portrayed acts of 
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Summary and Conclusions 
 
The results of the survey through the following major observations establishes that 

there is an influence of portrayed acts of heroism in films on adolescents. 
 
First, the findings that a more number of adolescents watch Hindi films and a more 

number like fictional films over reality, establish the study against the backdrop of the 
Indian cinema which provides fictional entertainment. 

Second, the finding that a more number of adolescents watch films ‘more than once a 
week’, indicates that adolescents spend a considerable amount of time watching films and 
implies that they find films as one of their major sources of/for information, socialisation 
or/and entertainment. 

Third, the finding that adolescents were found to be most influenced by Story Theme 
followed by Fashion or Styles to watch films, imply that they are excited more by idea, a 
desire to experiment or/and to simply stay in trend given their age or due to peer-pressure. 

Fourth, when adolescents thought of the word Heroism, they thought of a strong 
character who is good, blessed with good looks and style, speaks wisdom, can do the 
impossible, is immune to injuries and is immortal. The findings that 100% of adolescents 
were influenced by the portrayal of heroism in films, and further that adolescents most 
imitated Style, Dialogue and Body Language indicate that there is a considerable amount 
of influence of such portrayal. 

Fifth, the finding that a greater percentage imitate acts more for others than for 
themselves, implies that they do so because they believe it is acceptable, use it as a means 
to be accepted into company, to overcome peer-pressure or/and to simply entertain others. 

Sixth, the finding that most adolescents imitate Style, Dialogue and Body Language 
over Stunt Acts, confirms the finding that a greater percentage of adolescents are able to 
differentiate reel acts from real acts, and implies that adolescents understand expressions 
as more easily imitable over aggressive action stunts. 

 
It may be concluded from the research study that adolescents are influenced by 

portrayed acts of heroism to the extent that they engage in acts of imitation in real life. 
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