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. 

Green marketing helps to save the environment and also provide good health to green 
consumers. The word ‘green’ induces or impulse to buy the products. There are some 
motivating factors to encourage the customers for green consumption. This paper 
constructs a model for green consumption. Now-a-days customers should be aware of 
Eco-friendly consumption for healthy environment. Customers who care about their 
surroundings and willing to pay attention on quality products would create hazardous 
free environment. 

Green marketing separates degradable and bio-degradable products. This separation 
will help to produce increased number of recyclable products. It creates durable 
products. Therefore, the consumers are induced to change their behavior towards the 
purchase of sustainable products. 
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INTRODUCTION  

In earlier days industries focused on harmless production, healthy marketing 
strategies, less pollutant emissions and safe environment. 

The concept of ‘Green Marketing’ began in the United States and it has obtained 
various aspects of Green Marketing which includes safer products, recyclable, 
biodegradable, sustainable development, efficient operational and pollution control. 

As of now customers become Greeners and more conscious about product quality, 
environmental safety, being healthy, natural harvesting, recyclable and biodegradable. 
If it is implemented the decades would see trustworthy and loyal products save the 
earth resources, market activities and boosting awareness. 

REVIEW OF LITERATURE  

Lin and huang (2012)i have measure that the role of human values in their willingness 
to purchasing green. In fact the difference between the study and previous study was 
that the problem from more general aspects. 

Kim and choi (2005)ii stated that environmental concern directly affects green 
purchasing behaviour. Environment concerns can be defined as an attitude towards 
desire to buy eco friendly products, packaging, supportiveness towards environmental 
safe products, government effort to save the nature and the experience gained by the 
others. It affects the behaviour and also induces to buy the green products. 
Environmental factor is a strong attitude towards protecting the environment. 

Panni (2006)iii  found that most of the customers, who are aware of environmental 
issues are save our nature and the society. The study is also focused that labels of the 
product, provides better efficiency, acceptable price, exact price for right quantity and 
originality of the product.  
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Pride and Ferrell (1995)iv refer to green marketing as to develop and improve the 
pricing system, promotion and distribution of the product which give harmless 
environment. The better marketing strategies which helps the company to have quality 
products. Most of the people believe that the promotion or advertising of products 
with environmental characteristics, educational campaign, word of mouth and 
delivered cost effective products. 

OBJECTIVE OF THE STUDY  

To identify factors influencing green consumers. 

DATA COLLECTION  

The data has been collected from various journals and websites. The secondary data 
collection method is adopted for the study. 

NEED FOR THIS STUDY 

This paper has been solicited the data from secondary sources. This conceptual frame 
work shows that green consumption and use of natural resources. It further explains 
the industrial sustainable development and the social responsibility. 

It concerns for protecting environment and avoid degradable products. Many authors 
pointed out many individuals may have high ecological concern, preserving the 
environment and it is also responsible for government or corporate sectors. This paper 
deals with the customer attitude to give more impact on environmental friendly 
products. 
GREEN CONSUMPTION MODEL  

There are factors influencing on purchase decision that have to create a model for 
green customers.  

 

 

 

 

 

  

 

 

 

 

Green marketing is facing with certain challenges such as high cost and poor 
customers perception. In order to achieve these challenges an industry need to focus 
on increased consumption with low cost of production, ease of access, create 
awareness on product attributes, make ordinary customers into loyal customers and 
promote marketing strategies. 

SUGGESTIONS 

All the above said factors are interrelated to develop a model for customer buying 
behaviour, defines and includes such variables. The main five factors are product 
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attributes, awareness, eco - friendly, trust and loyalty and marketing activities that 
usually affect customers’ behaviour. In addition to the above factors the perception 
towards awareness on government activities, support, believes, attitude towards 
knowledge about the product are needed. This would definitely support to make better 
decisions while buying the product. 

CONCLUSION  

As a result, the buying intension of green products are environmentally safe, healthy, 
satisfying and loyal. Green consumerism has started to change the company’s 
production and marketing strategies accordingly. Thus, Green Marketing is 
enlightening and it is a very powerful strategy to survive in the holistic environment. 
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