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Payment started with the barter system centuries ago. Goods were exchanged directly 
between people in the barter system. The major drawback of barter system was that 
the buyer and the seller had to mutually like the goods that they had in surplus. Cash 
payment a form of liquid funds given by consumer to a provider of goods or services 
as compensation for receiving those products. In most domestic business transactions, 
a cash payment will typically be made in the currency of the cobintry where the 
transactions take place, either in paper currency, in paper currency, in coins or in an 
appropriate combination. A Digital payment system is any system used to settle 
financial transactions through the transfer of monetary value, and includes the 
institution, people, rules produces, standards, and technologies that make such 
exchange possible. 
INTRODUCTION 
Payment started with the barter system centuries ago. Goods were exchanged directly 
between people in the barter system. The major drawback of barter system was that 
the buyer and the seller had to mutually like the goods that they had in surplus. This 
led to next generation of payment method called Commodity Money System. Here, 
the buyer would buy goods from the seller in exchange of some commodity in the 
form of gold, silver, corn etc. Commodity Money slowly evolved into standard of 
having paper notes at the exchange parameter and then further evolved into Digital 
Payment methods. A payment method is the way that a buyer chooses to compensate 
the seller of a good or service that is also acceptable to the seller. Typical payment 
methods used in a modern business context is broadly classified into two Cash 
Payment Method and Digital Payment Method. Cash payment a form of liquid funds 
given by a consumer to a provider of goods or services as compensation for receiving 
those products. In most domestic business transactions, a cash payment will typically 
be made in the currency of the country where the transactions take place, either in 
paper currency, in coins or in an appropriate combination. The cash payment method 
does not require the seller to like the commodity that he/she is going to receive in 
exchange for the goods. About 80 percent of all the transactions in the world are done 
through cash payment. The process is simple and there is no bank involvement. There 
is however an overhead of printing notes. The cash payment method is very insecure. 
There is no record of the transaction maintained. There is a possibility for generation 
counterfeit notes. Cash Payment is mostly used for low-value payments.  
A Digital payment system is any system used to settle financial transactions through 
the transfer of monetary value, and includes the institutions, instruments, people, 
rules, procedures, and technologies that make such an exchange possible. In other 
words Digital payment is a type of an e-commerce transaction system to include 
electronic payment system for buying and selling products that are offered through the 
Internet. A common type of Digital payment system is the operational network that 
links bank accounts and provides for monetary exchange using bank deposits. Digital 
payment is a way of payment which is made through digital modes. In digital 
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payments, payer and payee both use digital modes to send and receive money. It is 
also called electronic payment. No hard cash is involved in the digital payments. All 
the transactions in digital payments are completed online. It is an instant and 
convenient way to make payments. 
Review of Literature 
  A literature review is characterized by a logical flow of ideas having current 
and relevant references. 
Handelsman and Munson (1989), “switching behavior from credit card to cash 
payment among ethnically diverse retail customers”. Show that the credit card sales 
constitute an important revenue source for many retailers. 
Barker (1992) in his study, Globalization of credit cared usage : The case of a 
developing economy”  investigate the attitude of Turkish Consumers towards credit 
cards and the approach of card issuers by surveying two samples o0f 200 card holders 
and non holders. 
Natarajan and Manohar (1993) “Credit cards- an analysis” A study has been 
attempted to know that to what extent the credit cards are utilized by the car holders 
and the factors influencing the utilization of credit cards. The study is confined to 
cards issued by the Canara Bank. A random sampling technique is used to collect the 
data. 
Vora and Gidwani (1993), “plastic at a premium” show the usage facilities and 
varieties of cards. The research shows that credit card is extremely useful to those 
people who use it as to increase their purchasing power through the plastic card. 
According to Author, the card holders market has a potential to grow to 7 million, if 
all tax paying citizens are taken into account. But these manful efforts at upgrading 
services can only have a limited impact as long as the Indian customer remains credit 
shy. For this, they have to change their spending habits and keep their active, so that a 
piece of plastic becomes a premium card in an effective way. 
Gan (2008) “Singapore credit cardholders Ownership, usage patterns and 
perceptions.” The purpose of this study is to analyse Singapore’s diverse card holders 
in search of variations among demographic groups, credit and profiles, and their 
perceptions with regard to credit card ownership use. It then aims to discuss possible 
reasons governing Singapor’s credit ownership and use. 
Objectives 

1. To evaluate customer’s perception towards digital payment system 
2. To identify the importance of Digital payment system 
3. To identify the satisfaction level of customer’s to wards digital payment 

system 
4. To understand main constraints against digital payment system. 

Methodology 
  The study analyses the reaction of people about the perception towards digital 
payment system. For this purpose both primary and secondary data were used. 
Primary data were collected directly from the public using questionnaires. For this 
purpose a well structured questionnaire is prepared and distributed to the 50 
respondents. Secondary data were collected from journals, books, publications, 
Newspapers, Magazines, Internet etc. 
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ANALYSIS AND INTERPRETATION 
 

Table 1 - Classification of respondents according to income group 
No Income No. of Respondents Percentage 
1 Below 5000 10 20 
2 5000-10000 17 34 
3 10000-20000 13 26 
4 Above 20000 10 20 
 Total  50 100 
Source : Primary data 

Interpretation :  From the above table it is identified that 34 % of people are 
belonging to the income group 5000-10000. 26 % of people are belonging to the 
income group 10000.20000. Another  20% have Income below 5000, another 20 % of 
people have Income more than 20000.  

Table 2 -Classification of respondents according to educational qualification 
No Educational qualification No. of Respondents Percentage 
1 Below SSLC 5 10 
2 SSLC 15 30 
3 Plus Two 10 20 
4 Graduation 8 16 
5 others 12 24 
 Total 50 100 
Source : Primary Data 

Interpretation : About 30% of respondents who participated in the survey have an 
educational qualification of SSLC, 20% of respondent have an educational 
qualification of Plus two, 16% of respondents are graduated, only 10% of respondents 
have below SSLC educational qualification and 24% of respondents are belong to 
other educational qualification. 

Table 3 Respondents  using Digital payment 
No Opinion No. of Respondents Percentage 
1 No 32 64 
2 Yes 18 36 
  50 100 

Source : Primary Data 
Interpretation : From the table above table 3,  it is identified that about 64% of 
respondents are not using digital payment system. 

Table 4 - Different Services of Digital Payment 
No Opinion Percentage 
1 Online Banking 18.75 
2 Online Purchasing 37.5 
3 Online Payment 21.88 
4 Credit Card 12.5 
5 Others 9.38 
 Total 100 

 
Interpretation :  It is identified from the above table 4 that 37.5% o people are using 
digital payment system. For online purchasing 21.88% of respondents are using for 
online payment services, 18.75% of respondents are using digital payment for online 
banking, 12.5 % of respondents are getting credit card service from digital payment 



Online International Interdisciplinary Research Journal, {Bi-Monthly}, ISSN 2249-9598, Volume-09, Jan 2019 Special Issue (01) 

 

 
w w w . o i i r j . o r g                      I S S N  2 2 4 9 - 9 5 9 8 

 
Page 21 

and 9.38% of respondents get some other kinds of services from digital payment 
system. 

Table 5 - Classification According to preference 
No Opinion No. of Respondents Percentage 
1 Cash Payment 22 44 
2 Digital Payment 28 56 
 Total 50 100 
Source : Primary Data 

Interpretation :  From the above table 5,  it is identified that 56% of people prefer 
Digital Payment System and only 44 % of respondents participated in the survey 
prefer cash payment more than digital payment. 
Findings 

1. Majority of respondents (34%) are belonging to the income group 5000-
10000 

2. 30% of the respondent have educational qualification as SSLC 
3. 64% of respondents use digital payment of online purchasing 
4. Majority of People (56%) prefer digital payment than cash payment. 

Conclusion 
   From the above explanations and details we can conclude that digital payment 
system is a vital for our own economic development. There are a wire variety of 
payment systems available to consumer today. However, there arises a need to 
provide a single universal payment system that provides the advantages of all the 
existing payment  system. Digital payment Industry has an extensive potential for 
growth considering the growth of internet. We should take advantage of this and make 
the best use of available technology for the betterment of mankind. The perception of 
payment methods as secure, user-friendly application software leads also to the vision 
of a homogenous payment software that allows all payment methods to be used easily. 
At the same time computer technology promises to make the technology of payment 
instruments like cheques, credit transfer or direct debit obsolete. 
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