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The purpose of this paper is to investigate people's attitudes towards participation,  
tourism development and the conditions after tourism development in the 
Municipality Zones 7 and 10 of Tabriz and comparison of people’s attitudes 
toward participation and tourism development in tow study zones in order to 
identify any similarities and differences. The results show that people in the tow 
study zones have a positive attitude towards participation, place attachment and 
tourism development and are willing to tourism development, because the 
development of tourism is leading to improving economic and social conditions. 
But in both case study zones, some aspects of tourism development, such as 
increased crime, are viewed with suspicion and people believe that tourism 
development can lead to some anomalies. The difference in tow case study zones 
is that people in zone 10 are more optimistic toward environmental conditions of 
tourism development compared with people in zone 7 and believe that the tourism 
development will lead to improving the environment and quality of life for them. 
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1. Introduction 
Tourism development is widely viewed as an important set of economic activities to 
enhance local economies. Many studies have suggested that development and promotion 
of tourism is a source of new employment, revenues, additional tax receipts, foreign 
exchange benefits, and enhances community infrastructure that will, in turn, attract other 
industries (Lankford & Howard, 1994). 
Over the past two decades tourism has become a major activity in most societies and an 
increasingly important sector in terms of economic development. It forms a rising share 
in discretionary income and often provides new opportunities for upgrading local 
environments. Tourism is increasingly regarded as one of the development vehicles of a 
country, while it is an important growth sector in a country’s economy. However, much 
empirical evidence has also shown the negative effects of tourism, in particular on the 
environment. Questions arise as to whether it is possible to keep on developing tourism in 
a certain area without negative or irreversible influences on the local communities 
(Sinclair &Stabler, 1997). 

Abstract 
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Tourism has long been considered an effective vehicle of development (Sharpley, 2003: 
246) and it has been identified as an effective way to revitalize the economy of a 
destination, whether rural or urban (Chen et al. 2010). But the success of any tourism 
development project is threatened to the extent that the development is planned and 
constructed without the knowledge and support of the local residents (Yoon et al, 2001: 
364). Long term planning in tourism is associated with the reactions of local residents to 
it. Tourism can develop and grow when local residents have a positive attitude toward it 
and when they see their role in the process of the tourism development. At the point when 
a tourism destination is born, the quality of the life of the local residents goes through 
radical changes, which are not necessarily negative. It is true that there can be more 
people around, traffic can become difficult, crime rates can increase, and the pollution of 
all environment resources is possible. Additionally, tourism brings changes that affect 
traditional way of life, family relations, the nature of the local structures functioning and 
many not predictable problems (Puczko&Ratz 2005: 458). 
So tourism can develop and grow when local residents have a positive attitude toward it 
and when they see their role in the process of the tourism development (Ambroz, 2008: 
64). Long term planning in tourism is associated with the reactions of local residents to it. 
At the point when a tourism destination is born, the quality of the life of the local 
residents goes through radical changes, which are not necessarily negative. It is true that 
there can be more people around, traffic can become difficult, crime rates can increase, 
and the pollution of all environment resources is possible. Additionally, tourism brings 
changes that affect traditional way of life, family relations, the nature of the local 
structures functioning and many not predictable problems (Puczko&Ratz 2000: 458). 
Iran is the eighteenth largest country in the world in terms of area. It is located in 
southwestern Asia and covers the land area of more than 1,648,000km2(Mohammadi et 
al, 2010). It has a population of over seventy million. Throughout history, Iran has been 
of geostrategic importance because of its central location in Eurasia. It occupies an 
important position in the world economy due to its large reserves of petroleum and 
natural gas. The country possesses one of the world’s oldest continuous major 
civilizations, with historical and urban settlements date back to more than 5000 BCE 
(Ghanbari et al, 2014: 759). Iran is one of the most attractive countries to visit. It has 
been included among 10 top countries regarding historical tourism attraction, and 
considering the variety of geographical diversity it has been among 5 top countries and 
due to owning a variety of handicrafts it has been placed among 3 top countries in the 
world (Mohammadi et al, 2012).  
Eastern Azarbaijan is one of the 31 Provinces of Iran with a population of over 3,724,000 
people (Statistical Center of Iran, 2014),and with centrality of Tabriz. Tabriz is the fourth 
major city of Iran by population over 1,500,000, the second industrial city of Iran after 
Tehran(Ministry of Interior, 2014), a vast metropolis of 200 tourist attractions and one of 
the most popular tourism destinations in Iran for both of domestic and international 
tourists due to various historical tourism attractions, such as; old houses and museums, 
ancient bathrooms, historical schools, ancient gardens, Bazaar Complex, GoyMachid, 
ArgeAlishah and Elgoli (Shah Goli) (Tourism Organization of Eastern Azarbaijan, 2014). 
The Municipality Zones 7 and 10 of Tabriz, respectively located in Southwest with 
100,000 populations and North with 300,000 populations of Tabriz (figure 1). The zones 
selected for case study by the following reasons: 
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2. Literature Review 
The principle that tourism planning and development should involve the broader 
community is now widely accep
1990;Brayley et al, 1990
local residents as their support is necessary for the development’s successful operation, 
especially for the sustainabili
The study of resident attitudes and perceptions of the generalized impacts of tourism has 
gained increased importance in recent years (Allen
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Because the social and cultural characteristics, as one of the variables that 
influence attitudes toward tourism development and can vary from one place to 
another, it would reduce the generalizability of these studies, so in order to reduce 
these limitations and to identify any similarities and differences between the two 
zones, a comparative study has been used. 

Figure 1. The Location of StudyZones. 

 
The principle that tourism planning and development should involve the broader 
community is now widely accepted and endorsed (Ap& Crompton,

1990;Eraqi, 2007). Tourism relies heavily upon the goodwill of the 
local residents as their support is necessary for the development’s successful operation, 
especially for the sustainability of a destination (Chen et al, 2010). 
The study of resident attitudes and perceptions of the generalized impacts of tourism has 
gained increased importance in recent years (Allen et al, 1988; Allen et al

Johnson et al, 1994; McCool & Martin, 1994) and numerous studies of 
perceptions toward either tourism in general or to a specific tourist destination have been 
conducted. However, most of them have focused on resident’s perceptions and attitude

Liu &Var, 1986;Milman&Pizam, 1988; Allen et al,
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1990; Williams & Lawson, 200;Gursoy et al, 2002;Ko& Stewart, 2002;Andriotis& 
Vaughan, 2003; Page & Hall, 2003;Gursoy& Rutherford, 2004;Andereck et al, 2005). 
Attitudes are defined as “a state of mind of the individual toward a value” (Allport, 1966: 
24) and as “an enduring predisposition towards a particular aspect of one’s environment” 
(McDougall & Munro, 1987: 87).Residents’ attitudes toward tourism development have 
been extensively examined from social, economic, and environmental perspectives. Some 
researchers describe residents’ attitudes toward tourism impacts (Perdue et al, 
1990;McGehee&Andereck, 2004). Several studies have investigated the relationship 
between locations/activities of tourism development and residents’ attitudes (Harrill, 
2004; Tyrell & Spaulding, 1984) in other hand number of studies have indicated that the 
longer residents have lived in a community, the more negative they are towards tourism 
development (Allen et al, 1988; Liu &Var, 1986; Sheldon &Var, 1984).  
Liu and Var(1986), examined residents’ attitudes toward the economic, socio-cultural and 
ecological impacts oftourism development in Hawaii and suggested among eight 
demographic categories (living place, gender, ethnicity, length of residency, income, 
education, occupation, and job type) length of residency had the most influence on 
support for tourism. The community development literature suggests newer residents 
exhibited more negative attitudes toward increased community development. 
Lankford (1994), examined the attitude of entrepreneurs, salaried government officials, 
elected/appointed officials, and residents of the 19 regions, and found that the residents 
vary from government officials and entrepreneurs with regard to the level of support for 
tourism development. He found residents were less supportive than the other groups with 
regard to the level of support for the tourism development. However, all groups agreed 
that tourism plays a major economic role in the community by providing jobs. 
McCool and Martin (1994), examined the attachment residents have for their community 
and investigated whether those with strong feelings were more negative towards tourism 
than those who were less attached. In their study they found that those with stronger 
attachment did have a stronger view relating to both positive and negative impacts, and 
that those with more attachment were more informed and hence more concerned.  
Ecocentric attitude has been found to be related to attitudes toward tourism in some 
research studies (Kaltenborn et al., 2008).Jurowski et al. (1997), in their study of Mount 
Rogers Recreation Area, found that an individual’s environmental attitudes are negatively 
related to their support for tourism. Kaltenborn et al. (2008), in their study of a second 
home region in Sweden, found that environmental attitudes negatively relate to support 
for tourism. 
Brougham and Butler (1981), found that the level of contact with tourists influenced the 
residents’ attitude toward tourism and tourists. Also a community or region’s stage of 
tourism development has been considered a variable affecting residents’ attitudes toward 
tourism. Doxey’s (1975) Irridex Model has demonstrated the varying attitudes of 
residents toward tourism at different stages of tourism development. Doxey depicted 
residents’ sentiment toward tourism as moving from euphoria in early stages of 
development to apathy, annoyance, and antagonism associated with progressive stages of 
development. Butler (1980), developed a model that explains the evolutionary lifecycle 
of tourist destinations and identified stages of tourism development as moving from 
euphoria to exploration, followed by involvement, development, consolidation, and 
stagnation. Impacts of these development stages can influence strategic choices. 
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Residential distance from the tourism area of the community is considered a factor that 
influences residents’ perceptions of tourism impacts (Belisle& Hoy, 1980; Sheldon 
&Var, 1984). Tyrell and Spaulding (1984) found that Rhode Island residents had less 
favorable attitudes toward the tourism facilities close to their homes because of trash and 
litter. Gursoy & Jurowski (2002), found that residents who used a nearby national 
recreation area frequently were more strongly opposed to tourism development than 
residents who visited less frequently (Quoted by Harrill, 2004). In addition, Harrill and 
Potts (2003) found that residents of a neighborhood in a tourism core of Charleston 
received the brunt of the negative impacts from tourism and were less supportive of 
tourism development than residents of other communities farther away from the core. 
Personal economic dependency has been observed to influence attitudes based on 
economic benefit or employment(Milman&Pizam,1988).Residents(ortheir relatives, 
friends and neighbors) who depend on tourism-based employment have been found to be 
more favorable toward tourism and tourists. According to Pizam (1978), the most 
negative attitudes toward tourism on Cape Cod, Massachusetts were expressed by 
residents employed in non-tourism enterprises. Another study by Rothman (1978), in two 
beach communities in Delaware, found that those who favored tourism development were 
more likely to be economically dependent on vacationers. 
Although a lot of research has been conducted about perceptions and attitudes of 
residents and those previous case studies have tested residents attitudes towards different 
aspect of tourism, none of them was conducted in community where tourism is not yet 
flourishing and there is almost no research that has included residents attitudes toward 
tourism. Based on this theoretical review, several key research expression are addressed 
in this study: 

 

� Place attachment and peoples attitude toward living place. 
� Peoples attitude toward their participation in tourism. 
� Peoples attitude toward tourism development and circumstances after tourism 

development. 
 
3. Methodology  
The purpose of this study is to investigate people's attitudes towards participation, 
tourism development and conditions after tourism development in the Municipality Zones 
7 and 10 of Tabriz and comparison of people’s attitudes toward participation and  tourism 
development in tow study zones in order to identify any similarities and differences. 
The empirical study was carried out by means of a self-instructed questionnaire in five-
point Likert scale(Sullivan and Heitmeyer, 2008:288), applied along April and May 2014, 
that was developed based on a review of the literature, opinions of academicians and 
experiences of the experts to test the following hypotheses:  
 
H1: People have a different attitude towards place attachment regarding their ownership 
and length of residency. 
 

H2: There is significant relationship between peoples place attachment and their 
participation in tourism development. 
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H3: People in tow zones have a different attitude towards conditions (Social–Economic-
Environment) after tourism development. 
 

H4: Peoples place attachment and participation in tourism development have a positive 
effect on the their attitude towards tourism development.   
 
To determine the sample size, Cochran Method was used and 405 questionnaires were 
applied to public in zone 7 (135 questionnaires, 33%) and zone 10 (270 questionnaires, 
66%) of Tabriz by Random Cluster Sampling. In analysis of data, Spearman's Rank 
Correlation, Mann-Whitney U, One-Way ANOVA (F), Independent-Samples T Test, 
Exploratory Factor Analysis and Multiple Linear Regression in SPSS 22.0  Software was 
used. 
 
4. Results  
4. 1. Sample Profiles   
For hundred and five questionnaires were answered in the face to face survey. With 
respect to selected socio-demographic characteristics of the respondents, the majority of 
the respondents participating in the study were males (61.5% in zone 7 and 58.1% in 
zone 10), whereas only 38.5% in zone 7 and 41.9% in zone 10 were females.  
Regarding the age group were they belonged in zones 7 and 10 respectively, 6.7%, 7.0% 
of the sample was low 15years old, 40.0%, 43.0 was between 15 – 30 years old, 37.0%, 
42.2% was between 30 – 45 years old, 9.6%, 5.6% was between 45 – 60 years old and 
only6.7%, 2.2% was 60 to up years old (table 1). 
Regarding the level of education, most of the respondents in to study zones had a diploma 
and low degree (50.4% in zone 7 and 68.9% in zone 10), and low of the respondents had 
a Graduate degree by only 3.0% in zone 7(table 1). 
Based on the monthly wage, most of the respondents in zone 7, indicated earning 
monthly 500.000 – 1.000.000 Iranian TOMAN(40.7%), and most of the respondents in 
zone 10, indicated earning monthly low 500.000 TOMAN(63.3%), whereas only 8.1% in 
zone 7 and 1.5% in zone 10, indicated their monthly earning between 1.500.000 – 
2.000.000 TOMAN (table 1). 
The most of the respondents in tow zones acclaimed that there length of residency is 10 
to up years (58.5% in zone 7 and 71.5 in zone 10). 
Regarding the ownership, 57.7% in zone 7 and 66.3% in zone 10, remarked Yes and 
42.2% in zone 7 and 33.7% in zone 10 remarked No. 
Based on occupation in tourism, 85.2% in zone 7 and 95.9% in zone 10, remarked No, 
whereas only 14.8% in zone 7 and 4.1% in zone 10, acclaimed that have an occupation 
related to tourism (table 1).   
 

Table 1. Descriptive Results for Selected Variables 
 

Variable 
Zone 7 Zone 10 
F P F P 

 

Gender 
Male 

Female 
83 
52 

61.5 
38.5 

157 
113 

58.1 
41.9 
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Age 

Low 15 
15 – 30 
30 – 45 
45 – 60 
60 to up 

9 
54 
50 
13 
9 

6.7 
40.0 
37.0 
9.6 
6.7 

19 
116 
114 
15 
6 

7.0 
43.0 
42.2 
5.6 
2.2 

 
 

Education 

Diploma and low 
Associate degree 
College degree 

Graduate degree 

68 
22 
41 
4 

50.4 
16.3 
30.4 
3.0 

186 
40 
44 
- 

68.9 
14.8 
16.3 

- 

 
Personal 
Income 

Low 500.000 TOMAN 1 
500.000 – 1.000.000 

1.000.000 – 1.500.000 
1.500.000 – 2.000.000 

41 
55 
28 
11 

30.4 
40.7 
20.7 
8.1 

171 
84 
11 
4 

63.3 
31.1 
4.1 
1.5 

 
Inhabitancy 

Length 
 

Low 1 year 
1 – 5 year 
5 – 10 year 

10 to up 

8 
31 
17 
79 

5.9 
23.0 
12.6 
58.5 

5 
37 
35 
193 

1.9 
13.7 
13.0 
71.5 

 

Ownership 
Yes 
No 

78 
57 

57.7 
42.2 

179 
91 

66.3 
33.7 

Occupation 
In Tourism 

Yes 
No 

20 
115 

14.8 
85.2 

11 
259 

4.1 
95.9 

N Zone 7= 135 
 N Zone 10= 270 
N Total= 405 
 
4.2. Results of Hypothesis Testing 
H1: People have a different attitude towards place attachment regarding their ownership 
and  length of residency. 
 
This hypothesis is divided into two sub-hypothesis: 
H1a: People have a different attitude towards place attachment regarding their ownership. 
 
In order to testing H1aMann-Whitney U Test in SPSS 22.0 Software was used. According 
to the results of the analysis of data in table 2, H1ahave been rejected. So people have not 
a different attitude towards place attachment regarding their ownership in study zones. 
 

Table 2. Place Attachment Regarding Ownership 
Result  Sig. Value Zone Test 

rejected 0.402 -0.838 7  
Mann-Whitney U rejected 0.116 -1.573 10 

Significance level: (p< 0.05) 

 

H1b: People have a different attitude towards place attachment regarding their length of 
residency. 

                                                           
1
 - The rate change of 3000 Tomans is equal with 1 USD. 
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For testing H1bOne-Way ANOVA F Test in SPSS 22.0 Software was used. According to 
the results of the analysis of data in table 3, H1b with F: 11.52 in zone 7 and F: 14. 15 in 
zone 10 have been accepted. So acceptance of H1b in zone 10 is stronger. 
 

Table 3. Place Attachment Regarding Length of Residency 
Result  Sig. Std. Dav d.f F Zone Test 

accepted 0.000 4.1 134 11.52 7 One-Way ANOVA  
F accepted 0.000 4.7 262 14.15 10 

Significance level: (p< 0.01) 
 
So Based on the testing of two sub-hypothesis the first hypothesis can be modified such:  
Modified H1: People have not a different attitude towards place attachment regarding 
their ownership, But have a different attitude towards place attachment regarding their 
length of residency. 
 
H2: There is significant relationship between peoples place attachment and their 
participation in   tourism development. 
In order to testing H2 Spearman's Rank Correlation Coefficient Test in SPSS 22.0 
Software was used. According to the results of the analysis of data in table 4, H2, There 
is significant relationship between peoples place attachment and their participation in 
tourism development, have been accepted and acceptance of H2in zone 10 with amount 
of 0.451 is stronger. 
 

Table 4. Place Attachment and Participation Relationship 
Result  Sig. Value Zone Test 

accepted 0.000 0.384 7 Spearman's rank 
correlation accepted 0.000 0.451 10 

Significance level: (p< 0.01) 
 
H3: People in tow zones have a different attitude towards conditions (Social–Economic–
Environment)  after tourism development. 
In testing of H3, Independent-Samples T Test in SPSS 22.0 Software was used. 
According to the results of the analysis of data in table 5, people have different attitude 
towards conditions after tourism development and H3,people in tow zones have a 
different attitude towards conditions (Social–Economic–Environment) after tourism 
development, is accepted. 

 
Table 5. Differences in Attitude Towards After Tourism Development 

Result  Sig. F d.f t Test 
 

accepted 
 

0.000 
 

22.29 
 

134.263 
 

1.919 
 

Independent-Samples T 

Significance level: (p< 0.01) 
 
But in order to answering to this question, that between three conditions (Social-
Economic–Environment) after tourism development, exactly toward which of them 
people have a different attitude? We used from Exploratory Factor Analysis using 
Principal Component Analysis in SPSS 22.0Software.According to the results of testing 



Online International Interdisciplinary Research Journal, {Bi-Monthly}, ISSN 2249-9598, Volume-V, Issue-I, Jan-Feb 2015 Issue 

 

 w w w . o i i r j . o r g                      I S S N 2 2 4 9- 9 5 9 8 
 

Page 76 

in table 6, the reduction of the 13 factors in attitude towards after tourism development in 
tow study zones into four factors, together accounting for 66.9 % of the total variance 
(KMO= 0.77) was obtained through PCA with Normalized Varimax Rotation. The results 
show the difference in tow case study zones, that people in zone 10 are more optimistic 
toward environmental conditions of tourism development compared with people in zone 
7 and believe that the tourism development will lead to improving the environment and 
quality of life for them. So maximum differences in attitude towards after tourism 
development in tow zones appear in environmental factors. 
 

Table 6. Factor Analysis of  Attitude Towards After Tourism Development 
 

 
Variables 

Zone 7 Zone 10 
 

Factor 
Load 

 
Mean 

 

Cron. 
Alpha 

 

Factor 
Load 

 
Mean 

 

Cron. 
Alpha 

1 Traffic and Chaos 0.619 2.55  
 

 
 

 
 

0.88 

0.673 2.64  
 
 
 
 
 
0.89 

2 Transportation Accessibility 0.784 3.46 0.772 3.51 
3 Public Service Quality 0.795 3.68 0.766 3.87 
4 Recreation Quality 0.725 3.65 0.752 3.61 
5 Local Culture Conservation  0.787 3.65 0.738 3.65 
6 Safety and Security 0.727 3.99 0.759 3.77 
7 Crime and Felony 0.683 2.94 0.651 2.71 
8 People and tourists Relation 0.706 3.79 0.514 3.77 
9 Personal Income 0.702 3.44 0.618 3.46 
10 Occupation Opportunities  0.826 3.62 0.869 3.55 
11 Costs of Life 0.724 3.18 0.602 2.95 
12 Quality of Environment 0.611 3.42 0.765 3.47 
13 Quality of life 0.681 3.83 0.830 3.77 
Eigenvalues: (1) 
Factor Loads: (up 0.5) 
Significance level: (p< 0.01)  
 
H4: Peoples place attachment and participation in tourism development have a positive 
effect on the their attitude towards tourism development.   
In order to analysis H4, that “The Place Attachment and Participation are significantly 
associated to the attitude towards tourism development in zone 7” Multiple Linear 
Regression used in Enter Method. The correlation (R=0.587) suggests a positive 
relationship between variables and the value of R2 shows how much the independent 
variables explain the variance of the dependent variable (attitude towards tourism 
development), that the independent variables explain 34% of the variance of attitude 
towards tourism development in zone 7. Also Std. Error of the estimate is ability of 
Regression Model to prediction (2.22).  
According to table 7, there is distance between regression and residual which indicates 
validity of the model explanation to variances of independent variables. The F value 
(20.572) indicates that using the model is significant (Sig<0.01) and there is relationship 
between dependent and independents variables. Among the independents variables “Place 
Attachment” take 0.341 of Beta and “Participation” take 0.243 of Beta, so “Place 
Attachment” get the highest value of coefficients in zone 7. Also the t values reflects the 
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importance of these variables, as the value of the significance level less than (0.01) 
indicating the linear relationship. 
 
 

Table 7. Regression Analysis of The Relationship Between Variables in Zone 7 

Enter Method 
R �

� Adjusted R2 Std. Error 

0.587 0.344 0.366 2.22729 

ANOVA 
Regression Residual F Sig. 

204.107 654.826 20.572 0.000 

Coefficients Beta t Sig. 
Place Attachment 0.341 4.11 0.000 
Participation 0.243 2.89 0.004 

Significance level: (p< 0.01) 

 
Again in H4, that “The Place Attachment and Participation are significantly associated to 
the attitude towards tourism development in zone 10” Multiple Linear Regression used in 
Enter Method. The correlation (R=0.484) suggests a positive relationship between 
variables and the value of R2 shows how much the independent variables explain the 
variance of the dependent variable (attitude towards tourism development), that the 
independent variables explain 23% of the variance of attitude towards tourism 
development in zone 10. Also Std. Error of the estimate is ability of Regression Model to 
prediction (2.65). 
According to table 8, there is distance between regression and residual which indicates 
validity of the model explanation to variances of independent variables. The F value 
(23.075) indicates that using the model is significant (Sig<0.01) and there is relationship 
between dependent and independents variables. Among the independents variables “Place 
Attachment” take 0.213 of Beta and “Participation” take 0.365 of Beta, so “Participation” 
get the highest value of coefficients in zone 10. Also the t values reflects the importance 
of these variables, as the value of the significance level less than (0.01) indicating the 
linear relationship.  

 
Table 8. Regression Analysis of The Relationship Between Variables in Zone 10 

Enter Method 
R �

� Adjusted R2 Std. Error 

0.484 0.234 0.231 2.65945 

ANOVA 
Regression Residual F Sig. 

326.399 1888.401 23.075 0.000 

Coefficients Beta t Sig. 
Place Attachment 0.213 2.73 0.004 
Participation 0.356 5.59 0.000 

Significance level: (p< 0.01) 
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In continue table 9, shows the results of hypothesis testing. 
 

Table 9. Results of Hypothesis Testing 
H4 H3 H2 H1b H1a H0of Hypothesis* 

 

Rejected 
 

Rejected 
 

Rejected 
 

Modified 
 

Accepted 
 

Results of Testing 

* Null Hypothesis 
 
5. Conclusion  
The purpose of this study is to investigate people's attitudes towards participation, 
tourism development and conditions after tourism development in the Municipality Zones 
7 and 10 of Tabriz and comparison of people’s attitudes toward participation and tourism 
development in tow study zones in order to identify any similarities and differences. 
One of the variables that have been studied in this paper is place attachment. The results 
say that attitude towards place attachment in tow study zones is similar from the point of 
ownership and people regarding their ownership have place attachment, but have a 
different attitude towards place attachment regarding their length of residency. 
Other variable that have been studied, is participation. Findings show  that there is 
significant relationship between peoples place attachment and their participation in 
tourism development and by rising sense of place attachment in people, their 
participation in tourism development rises. 
What people are thinking about the conditions after the development of tourism, the 
results indicate people's optimism about the economic conditions in the study zones, 
particularly about employment and occupation opportunities. In both zones thought, that 
the economic conditions and employment opportunities will be better than before if 
tourism be developed. Next is the almost similar peoples view point towards social 
impact of tourism, so that people in both 7 and 10 zones have a positive attitude towards 
some of the social aspects of tourism development, such as quality of public services and 
access to transportation, while in both zones people have a negative attitude towards 
some of the social aspects of tourism development, such as crime rates and development 
of tourism are viewed with suspicion. But what in the two study zones, that there is 
contrasting approaches to it, is the environmental aspects of tourism development and 
overall quality of life. Respondents in zone 7 have not positive attitude towards 
environmental aspects of tourism development, but respondents in zone 10 have positive 
attitude towards environmental aspects of tourism development and supporting it. 
In total, the results show that people in the tow study zones have a positive attitude 
towards participation, place attachment and tourism development and are willing to 
tourism development, because the development of tourism is leading to improving 
economic and social conditions. But in both case study zones, some aspects of tourism 
development, such as increased crime, are viewed with suspicion and people believe that 
tourism development can lead to some anomalies. The difference in tow case study zones 
is that people in zone 10 are more optimistic toward environmental conditions of tourism 
development compared with people in zone 7 and believe that the tourism development 
will lead to improving the environment and quality of life for them. 
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