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The rapid mushrooming of B-schools has led to the emergence of Institutes of dubious quality. 
With the liberalization of the B education and invitation to foreign Universities to set up their 
campuses here by the government has further enhanced the problem, with the B-schools coming 
under scrutiny. The first chapter reviews the historical development of B-schools in India. Then 
the objectives of the study, research methodology are discussed. The next topic deals with student 
perception on different variables of the institutes and then a gap analysis between the demand and 
supply has been done. The paper finally concludes with discussions and conclusions. 
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Introduction: 

 Education is irretraceable, it cannot be marked out, and perhaps it is age old, as man 
itself. At some point, man learnt the language of signs and then emerged the verbal language.  
Thus began the long endless journey of the orally emitted education that we now know. Business 
education has a history that can be traced back to the 19th century, focusing primarily on the 
commercial side of the business seeking to fulfill the colonial administration needs (babus). In 
India, the first business school was set up in the southern city of Chennai - ‘Commercial  school 
of Pachiappa’ which emphasized secretarial  practice/ business commercial (shorthand, typing) 
correspondence, and accounting. Then came ‘Sydneham college’ in 1913 in  Mumbai  followed 
by ‘Commercial college’ in Delhi in1920; the clerks and supervisory staff from the field of 
banking,  transport  and accounting were trained in the principles of trade and commerce. 

Slowly the education system witnessed a major development.  A distinction was made  
between commerce and management- commerce dealt with building  a strong foundation around 
the knowledge of business transactions and processes  primarily from economics  and accounting  
point of view, whereas, management education focused on building knowledge about overall  
business management and its various functions. Thus began an era of emergence of renowned B-
schools in 1948. The period 1990 saw the growth of these B-schools both in number and in status. 
The multinational companies that entered India sought to hire business graduates for their 
management trainee positions, while domestic companies also followed suit.   

Review of Literature: 

Management education was introduced in select Universities   in addition to the institutes 
of management (Pylee & Sankaranarayanan 2008). At present over 100 Universities and more 
than 2000 other (private and public) management institutes are running two-year full time post 
graduate programs in Management. About twenty years ago we were churning out only about 
5,000 management graduates annually, whereas the industry requirement was about 75,000. 
Innovative, as the private sector is, specialized sectoral programs have begun to emerge in the 
market; MBA (or PGDM, where it is a standalone institution, though recognized by Govt., but 
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not affiliated to a University) in Insurance, Retail Management, Fashion Marketing, 
Pharmaceutical Management, Banking & Finance, Customer Relationship Management, 
International Business, Health Care, etc.  

 The other special feature of management education is the emergence of large 
specialized institutions which also aim to take management education to the bottom of the 
pyramid. 

 Many B-schools have also started paying more attention to a very different breed of 
students, viz. working executives, and they are creating special courses tailored around their 
needs (Business World 2005). While management education institutions have virtually 
mushroomed, there could be serious concerns about quality. the standard of admissions is very 
high, not surprisingly; therefore, the IIMs have been ranked world’s number 1 institution in terms 
of their selectivity and difficulty of getting admissions into (T01 2002). 

 Academic quality is not necessarily dependent only on the student quality; though 
committed and intelligent students as also, better resource endowment certainly facilitate the 
teaching- learning process.  Doria et al (2003) have criticized US business schools for not 
educating students in skills relevant to business. The authors have recommended more courses in 
communication, leadership, human resources, psychology and other fields that provide graduates 
with skill which are vital to effectively managing people and team-driven organizations. 

Presently, there is an increased focus on trying  to also test  on critical  application 
competencies, such  as project  work, guided by the philosophy that every worthwhile  activity 
mush be reviewed, monitored, appraised with feed back to increase efficiency  and effectiveness 
(Natarajan 2003). 

What B-school needs today is the poise of a finishing school with the educational depth 
of a gurukul (Choudhary 2007). Strong industry interface has helped some institutes to reduce its 
dependence on fees; this ably provides solutions to resource constraint – a limiting factor that 
hampers investments in infrastructure and intellectual capital (Palety 2005). 

Some of the B-schools bring faculty from different countries to instill a global 
perspective in its students besides it’s student exchange program, while some also adopt other 
techniques (in addition to the case study approach) to ensure that quality of education is closer to 
the global standard while still others have programs that expose students to global business 
perspectives (Subramanium 2008). 

It is disappointing that many join the teaching profession in India as a last career option 
(Plan B), which is bound to lead to second grade teachers (Bhandarkar 2005). The Government  
of India is  beginning to push India too, as a destination for management education, especially for 
the students from Asia and Africa because  of their  affinity in terms of culture, climate and in 
some cases, language. For instance, institutions in southern India are expected to be successful in 
attracting Sri Lankan students. Offering programs for executives and consulting services for the 
companies in Asia and Africa is also seen as a high growth opportunity (Bhaya 2001).  These 
efforts have generated a keen recognition of the need to harmonize the Indian b-school system 
including curriculum, teaching learning process and methods of evaluation with the international 
standards (Economic Times 2003a). 

Being the chief beneficiary of organized efforts in business education, whether by way of 
getting well educated and trained personnel or by way of consultancy service or research 
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findings, it is felt that corporate world they need to assume some responsibility in the matter 
(Pylee & Sankara Narayanan 2008).     

Many B-schools have introduced global internship to expose students to international 
practices.  Foreign languages are also taught in some B-schools so that the students can think and 
act globally (Palety 2005). 

Objectives of the Study: 

� To ascertain the perceived performance level of management programs as against prior 
expectations.  

� To identify difference in perception, expectation, performance, and satisfaction level of 
students in public and private business institutions. 

Research Methodology: 

Required information for the study was collected from both primary as well as secondary sources. 
While the secondary sources comprised relevant business magazines and research journals, 
primary data was collected by conducting survey of ten institutes conducting MBA programs, 
located in and Uttaranchal and the NCR (national capital region- around Delhi).   

Students of second year were selected for the study, because   they would be in a better situation 
(as against fresher) to judge the performance of the institute more comprehensibly, having spent 
more than a year in the institution. 

Data were collected from about 100 students apart from the management. The measurement of 
perception and performance of these business schools were done on some parameters placed 
under various heads described below. 

�  Job expectations and other issues. 

� Evaluation of infrastructure and related facilities. 

� Evaluation of faculty, their quality and other related matters. 

� Evaluation of infrastructure of library and the facilities therein. 

� Evaluation of the Infrastructure of the computer laboratory and facilities therein. 

� Placement and other related facilities. 

All items were prepared on a 7 point Likert [Strongly agree-------- Strongly Disagree] and 
semantic scale [e.g. completely satisfied --------- Completely dissatisfied]. Where a score of 7 was 
given to the response on “strongly agree” / “completely satisfied”, the score of 1 was awarded to 
the response on strongly disagree” / “completely dissatisfied”. 

Findings and Analysis:                                                                                                                                
Half of the total sample is most certain that they will get the job after completing their course. 
One third of them are somewhat certain that they will get good jobs on completion of their course 
while the rest of them are uncertain whether they will get a good job on completion of their 
course (See table1.0). 

33% of the total sample appears to be extremely satisfied with their Institute and would certainly 
recommend it to friends and relatives, 35% are somewhat certain that they will recommend their 
institute, while the rest of them are uncertain. Thus we conclude that overall, at least one-third of 
the students would recommend their institute to their friends and relatives (See table1.0).  
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Among an eighty percent agreement, about 38% of the total sample strongly agree that, they love 
their institute. 41% of the sample moderately agrees while the rest disagree. (See table1.1).  

Importance Of Various Features Of The College. 

Features which MBA aspirants consider before selecting a college have been rated by 
respondents in terms of the importance perceived. 

Affiliation Of A College To A University. 

About 62% of the total sample would definitely seek admission to a college which is affiliated to 
some University because according to them it is the most important attribute, while for about 29% 
it is moderately important; a very small percentage finds it to be unimportant whether the college 
is affiliated to a University or runs a PG Diploma in Management (as against a degree in 
Management) as found in many private institutes- for only a few of them, it is the least important 
attribute (See table1.2). 

Importance Of Infrastructure. 

On being asked whether land and building structure were among the attributes that they 
considered important, at the time of seeking admission in a management college, about 31% 
respondents replied that attributes such as land and building structure definitely attracted them 
and was one of the most important attribute that they would consider when they sought admission 
in the college, while nearly 60% of the sample thought it to be a moderately important attribute 
(See table1.2). 

Importance Of Reputation Of The Faculty Of A College. 

The quality of a college and its teaching depends on the quality, qualification and exposure of its 
faculty members. Hence reputation of the faculty is something which every student would want to 
know about. So, to this question whether faculty reputation played any important role in their 
decision to seek admission in the college, about 70% strongly believed that reputation of the 
faculty of the particular college is something they would definitely rate as most important and 
would want to know before seeking admission to that college. Thus, nearly all of them believed 
(to varying degrees) that the reputation of the faculty strongly mattered to them (See table1.2). 

 Table 1.0:Certanty Of Getting a Good Job after Completion Of Course (Overall). 

Statement 
Response (*degree of certainty)) in % respondents 

Most certain 
Somewhat 

certain 
Uncertain **Mean 

Certain to get good job 
after MBA 

48.9 32.0 19.1 5.90 

Recommendation of 
institute by students 

33.2 35.4 31.4 5.05 

* The categories have been reduced in the table from 7 to 3 (collapsing some sub categories) to 
simplify the presentation/ discussion. 

** Mean on a scale of 1-7 
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Table 1.1: Fondness for Institute (overall) 

Statement 
Response (degree of certainty) in % respondents 

Strongly Agree Moderately Agree Disagree Mean 
Fondness for  

Institute 
38.2 41.4 20.4 5.53 

Table 1.2:  Importance of Various Features in the Institution(overall) 

Statement 
Response (degree of certainty) in % respondents 

Most 
Important 

Moderately 
Important 

Unimportant Mean 

University    Affiliation 62.1 28.7 9.2 6.21 
Importance of Land and 

building structure 
30.5 50.9 18.6 5.52 

Faculty        Reputation 68.6 29.5 1.8 6.53 
Significance of Library 

facility 
58.8 37.2 4 6.35 

Computer  Laboratory 56.9 36.5 6.6 6.22 
Significance of 

Placement 
83.2 15.3 1.5 6.76 

Extra – Curricular 
Activities 

21 48.3 30.8 5.03 

Significance of   Sports 16.5 43.5 40 4.55 
Industry Faculty 

Relationship 
62.2 35.2 2.6 6.4 

Significance of Ranking 
of Institute 

42.6 46.7 10.7 5.87 

Desire for other facilities 
besides  existing ones 

30 47.4 36.5 4.94 

Significance Of  Library Facility. 

An attribute like library is something which is universally expected by students. A full-fledged 
library is a boon to the entire faculty as well the students. So when asked how important was a 
full-fledged library to them, nearly 60% believed that it was definitely the most important 
attribute which they would look for in the college where they were seeking admission, and about 
37% rated it as moderately important (See table1.2). 

 Significance Of  Computer Laboratory. 

Whether a college possessing a fully equipped computer laboratory holds any significance when a 
person is pursuing admissions for MBA was a question that was put up to students. 57% strongly 
believed it to be very important that a college should be fully equipped with a good computer 
laboratory while 36% of the respondents considered this as moderately important aspect in the 
eyes of the MBA (or PGDM) seeking candidates (See table1.2).   
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Significance Of  Placement. 

Every   student dreams of a good job before beginning a course and after the completion of a 
course. The placement graph of a college definitely attracts students. In response to this question 
83% of the respondents placed this attribute among the most important. A very low percentage 
thought it to be of moderate importance (See table1.2).   

Significance Of Extra Curricular Activities.  When asked if extra-curricular activities of a 
college would be of any importance while taking a decision for admission, the responses were a 
bit surprising, with about one-fifth of the total respondents considering extra-curricular activities 
to be a very important part of their activities and wanted their college to be active in it, whereas 
for 48% it was moderately important. Thus it shows that one third of the respondents does not 
find extra-curricular activities important and would not miss its absence in its prospective 
colleges (See table1.2). 

 Table 1.3:Interaction of Faculty with the Students (overall).  

Statement 
Response (degree of certainty) in % respondents 

Very Good 
Moderately 

Good 
Bad Mean 

Faculty  
Interaction 

36.1 25.6 18.2 5.66 

Table  1.4: Satisfaction with the Teaching Style of the Faculty(overall). 

Statement 
Response (degree of certainty) in % respondents 

Highly 
satisfied 

Moderately 
Satisfied 

Dissatisfied Mean 

Satisfaction with the Teaching 
Style of the Faculty 

24.5 54 21.5 5.39 

Table 1.5: Overall Satisfaction with the Institute.  

Statement 
Response (degree of certainty) in % respondents 

Completely 
Satisfied 

Moderately Satisfied Dissatisfied Mean 

Overall Satisfaction with 
the Institute 

17.2 47.2 35.6 4.90 

Table 1.6: Certainty of Getting Dream Job after passing out. 

Statement 
Response (degree of certainty) in % respondents 

Most Certain Somewhat Certain Uncertain Mean 
Certain to Get Dream Job 

After Passing Out 
34.8 41.2 24 5.53 
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Significance Of Sports. 

Less than one fifth (17%) of the respondents wanted sports to be the prime concern of a college. 
While about 44% gave it moderate importance, another 40% of the respondents considered it as 
unimportant. Thus we conclude that the response to interest in sports is mixed (See table1.2).  

Significance Of Industry-Faculty Relationship. 

62% of the total respondents strongly advocated the fact that there should be a sound interaction 
between the industry and faculty, which would be beneficial for both. Hence they rate it as most 
important. According to them, the industry would know the institute and the faculty would know 
what the industry expects from the students, who would be their future employees. 35% 
considered this as moderately important. The above figure shows, that, the students are well 
informed and they very well know the importance and benefits of a good industry faculty 
relationship. This relationship helps institutions to focus on imparting skills to the students as per 
the needs of the industry, and as a consequence, helps in their placements (See table1.2).  

Significance Of Ranking. 

Ranking of an institute is a top priority for many but some may not agree to it. This is seen in the 
results, Since an overwhelming number among the total respondents gave high importance to 
institutions’ rankings, we gather that ranking is one of the major important attributes sought by 
the students (See table1.2). 

 Any Other Facilities 

A very good percentage of respondents do not regard this as important variable they were 
satisfied with facilities available. (See table1.2).  

About 36% of the total respondents stated that the interaction of the faculty with the students was 
very good, whereas 26% stated that it was moderately good and 18% stated that it was bad. So we 
conclude that in most of the cases the faculty student interaction is good (See table1.3) 

25% the total respondents were highly satisfied with the teaching style of the faculty, 54% were 
moderately satisfied, whereas 22% were dissatisfied. Quite a big respondents i.e. nearly one fifth 
of the respondents was dissatisfied. Thus we conclude that there are certain colleges, the 
respondents of which are not satisfied with the teaching style of their faculty (See table1.4). 

When asked whether they were overall satisfied with their institute, 17% were highly satisfied, 
45% were moderately satisfied, whereas 36% were dissatisfied. Thus there are still institutes who 
have to match up to the expectation of their students (See table1.5). 

Discussion and Conclusions: 

It was also observed that a little more than half of the students  considered infrastructure like land 
and building structure full-fledged library, as moderately important, a ‘given’ like a hygiene 
factor, today. It has also been found that (University) affiliation matters a lot to MBA aspirants. 
Students feel that a sound computer laboratory is very important this view was common across all  
institutions. Nearly all the students believed (to varying degrees) that the reputation of the faculty 
strongly mattered to them.As expected, placement is considered the most important variable, 
irrelevant of the level of the institute. In fact it is the crucial step in a school for its graduates 
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today. The study reveals that half of the total population is certain to get a good job after 
completion of the course, 

No doubt, a number of studies have been conducted on the perception of management students 
and the performance of the Indian management institutions. But such a study can be conducted 
year after year for decades together not only on the Indian context but universally as both delivery 
and expectations get revised over time and thus need to be closely monitored. Studies on this 
subject have proved to be beneficial both to the students and institutions, as also to the Govt. to 
help understand the complexities involved and improve upon the same. 
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