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Every country has its own culture and character based on social, political and 
economic environment in which it operates. From that culture springs forth the national 
ethos, which prescribes a code of conduct for its citizens and creates the context for 
business ethics and values in that society. The concept of Corporate Social Responsibility 
(CSR) emerged from the sense of responsibility and can be defined as the ethical 
behavior of a company towards society. It is a concept which suggests that commercial 
corporation must fulfill their duty of providing care to the society. Ethics and social 
responsibility are important concerns in making decisions in all aspects of our life. Ethics 
and social responsibility affect business as does the economy, government and legal 
forces.  

The CSR has come a long way in India from responsive activities to sustainable 
initiatives. Corporate have clearly exhibited their ability to make a significant difference 
in the society and improve the overall quality of life. Indian companies are guided by 
certain rules of conduct in the form of ethical and moral standards. Indian Ethos is a great 
source of inspiration for Indian business houses to realize their social responsibilities. 
The CSR has been on the agenda in India for a considerable period. Many big Indian 
Corporations like Tata, Birla, Mahindra & Mahindra, Godrej, Reliance, Kirloskar, Bajaj, 
Maruti etc. are engaged in CSR activities and are fulfilling their social responsibilities 
efficiently. 

KEYWORDS: Indian Ethos, Dharma, Artha, Redistributionism, Ethics, Corporate 
Social Responsibility (CSR). 
 

Introduction: 

In the increasingly conscience-focused market place of the 21st century, the 
demand for more ethical business processes and actions is increasing. The concept of 
Corporate Social Responsibility (CSR) is gaining importance nowadays. It calls upon 
businesses to follow ethical practices while dealing with its stakeholders, i.e. 
shareholders, customers, employees, suppliers, creditors and society but unfortunately all 
the companies are not equally committed towards their social responsibility. We 
repeatedly hear about various scams taking place in the business world. The concept of 
CSR emerged from the sense of responsibility and can be defined as the ethical behavior 
of a company towards society. It is a concept which suggests that commercial corporation 
must fulfill their duty of providing care to the society. The corporate that do not follow 
ethical norms are facing failures. 

 

Abstract 
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Objectives: 

1. Study the concept of Indian Ethos and Corporate Social Responsibility. 
2. Study relation between Indian Ethos and Corporate Social Responsibility in India. 
3. Study ethics in Corporate Social Responsibility and different aspects of CSR. 
4. Take an overview of the CSR activities run by major Indian companies. 
5. Study impact of the CSR activities of major Indian companies in various areas. 

Research Methodology: 

The research paper is primarily based on secondary data. Survey method 
(descriptive) is used for data collection and data is collected from related reference books, 
related websites mentioned in the references and annual reports of the companies 
mentioned in the paper and information available in public domain. 

Indian Ethos: 

The word ‘Ethos’  means characters or manners or sentiments of the community. 

Each society has to draw its lessons on ethics from its own culture specific areas 
and its own psychological make-up. It can not draw its ethical lessons from another 
society, hence, the body of knowledge which derives solutions from the rich and huge 
Indian system of ethics is known as Indian Ethos. 

Every country has its own culture and character based on social, political and 
economic environment in which it operates. From that culture springs forth the national 
ethos, which prescribes a code of conduct for its citizens and creates the context for 
business ethics and values in that society. 

Indian Ethos – a legacy and heritage from its hoary past – envisaged a socialistic 
pattern of society, with an accent on Redistributionism. The Bhagwad Gita taught to do 
work without expectation of fruits. According to Hindu way of life, a man should strive 
to achieve four objectives, i.e. Purusharthas in his life – Dharma, Artha, Kama and 
Moksha.   

Dharma – In the context of human life, Dharma consist of all that individual 
undertakes in harmony with divine expectations and his own spiritual aspirations, actions 
that would ensure order and harmony with others. Ethically Dharma means right way of 
living or proper conduct. In traditional Hindu society with its caste structure Dharma 
constituted the religious and moral doctrine of the rights and duties of each individual. 

Artha –  Artha means wealth. Hinduism recognizes the importance of wealth for 
the overall happiness and well being of an individual. Hinduism advocates austerity, 
simplicity and detachment, but does not glorify poverty. According to Artha Purushartha 
an individual should earn wealth to fulfill needs and expectations of his own and his 
family, but should earn income in an ethical way. 

India has great heritage of many saints and emperors who served for poor and 
needy peoples of the society. Rashtrapita Mahatma Gandhi promoted non-violence, 
justice and harmony between of all faiths. He advocated a simple and self sustaining 
lifestyle based on the dictum that while there was inadequate means to meet the needs of 
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everyone, it was not enough to meet the greed of a few. He stressed that people should 
follow ethical principles and seven social sins, which are – Policies without Principles, 
Wealth without Work, Commerce without Morality, Knowledge without Character, 
Pleasure without Conscience, Science without Humanity and Worship without Sacrifice. 
The maxim Commerce without Morality was developed in to idea of Trusteeship by 
Gandhiji. A businessman only as a trustee of the society for whatever he has gained from 
the society, everything finally belongs to the society. He said that it was difficult, but not 
impossible to be honest and also, amass wealth. He also said that wealth created from 
society has to be ploughed back in to the society. 

Some of the Indian Ethos principles practiced by Indian companies are – Principle 
of sacrifice, principle of harmony, principle of non-violence, principle of reward, 
principle of justice, principle of integrity etc. 

Ethics and Corporate Social Responsibility (CSR): 

Webster defines ethics as ‘the discipline dealing with that which is good and bad 
with moral duty and obligation. 

 Business Ethics means the behavior of a businessman while conducting business 
by observing morality in his business activities. Ethics and social responsibility are 
important concerns in making decisions in all aspects of our life. Ethics and social 
responsibility affect business as does the economy, government and legal forces. 
Although the primary motive of business is to generate maximum profit, public interest 
should also be kept in mind, after all business derives profit from the society itself and 
it’s actions directly or indirectly cause harm to environment or ecological system, it will 
no longer accepted by the society. 
 The concept of CSR is expressed as the voluntary assumption of responsibilities 
that go beyond the economic and legal responsibilities of business firms. Dr. Manmohan 
Singh, PM of India states CSR as ‘an investment in our collective future’. 

Different aspects of Corporate Social Responsibilities: 

1. Economic Responsibilities: An enterprise must be economically liable to continue 
to exist. 

2. Legal Responsibilities: The enterprise has to meet its legal responsibilities. 
3. Ethical Responsibilities: Are additional behavior and activities that are not 

necessarily codified into law but nevertheless are expected from business by 
society. 

4. Discriminatory Responsibilities: Are not legally required or even demanded by 
ethics. Corporation accepts them in order to meet society’s expectations. 

Corporate Social Responsibilities in India: 

The CSR has been on the agenda in India for a considerable period. Most big 
Indian Corporations are engaged in some CSR activities. As is the case in many 
countries, the private sector is generally more active in this area than government. 
Several major CSR initiatives have been launched in India since the mid 1990’s. Indian 
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companies are guided by certain rules of conduct in the form of ethical and moral 
standards.  

The CSR is not new to India; companies like Tata and Birla have been imbibing 
the case for social good in their operations for decades long before CSR become a 
popular cause. The CSR has become increasingly prominent in the Indian Corporate 
scenario because organizations have realized that besides growing their business, it is 
also vital to build trustworthy and sustainable relationships with the community at large. 
This is one of the key drivers of CSR programme. 

Many Indian organizations have been doing their part for the society through 
donations and are approached in a more organized fashion it has become an integral part 
of the corporate strategy. Many companies have CSR teams that devise specific policies, 
strategies and goals for their CSR programs and set aside budgets to support them.  

The CSR programs could range from overall development of community to 
supporting specific causes like education, environment protection, healthcare, rural 
development etc. e.g. Organizations like Bharat Petroleum Corporation Ltd., Maruti 
Suzuki India Ltd., and Hindustan Unilever Ltd., has adopted villages where they focus on 
holistic development. They provided better medical and sanitation facilities, build schools 
and houses and help the villagers to become self reliant by teaching them vocational and 
business skills. 

The CSR has come a long way in India from responsive activities to sustainable 
initiatives. Corporate have clearly exhibited their ability to make a significant difference 
in the society and improve the overall quality of life. 

The CSR activities of some major Indian companies at a glance: 

Tata group of Companies: 

There has been a long history of CSR in India and the Tata have been the role 
model on this path. The Chairman of the Tata group, Ratan Tata explained, “We do not 
do it for propaganda or publicity, we do it for the satisfaction of having really achieved 
something worthwhile”. 

 The CSR programs of the Tata group extend across a wide spectrum including 
rural development, community development, social welfare, family initiatives, tribal 
development and water management etc. About 7000 villages around Jamshedpur and 
Orissa are benefited from development program run by Tata Steel Rural Development 
Society. 

Birla group of Companies: 

The Birla group of companies is also among the pioneers in the field of CSR in 
India. the Birla group runs as many as 15 hospitals in India, includes adult education 
program, conducting as many as 78 schools all over India, rehabilitates more than 5,000 
physically challenged individuals, examined more than 1,00,000  patients, immunized 
over 15,000 children along with 2,000 pregnant women, operated over 500 cataract 
patients, provided medical care to more than 2,000 TB patients and attended over 100 
leprosy affected free of cost. 
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 It has also provided vocational training to over 3,000 women and having 
distributed over 1,400 tool kits in a variety of areas like electrical, auto repair, electronic 
equipment, maintenance & repair and tailoring. 

Mahindra and Mahindra: 

Among corporate who have displayed deep commitment to CSR over long years, 
in Mahindra and Mahindra, the late Mr. K.C. Mahindra for promoting education among 
Indians at all levels established the K.C. Mahindra Education Trust in 1953. Every year 
trust offers up to 30-40 interest free loan scholarships to PG students going abroad for 
higher studies. The Mahindra search for Talent Scholarship is a scheme established in 34 
schools in India to ensure and reward students who have achieved excellence in their 
academic pursuits. 

The Wipro Ltd.: 

The Chairman and MD of Wipro Ltd. Explained, “We believe strongly that large 
successful organizations have to proportionate responsibility to lead in areas beyond 
business that are critical for development and sustenance of society. We are therefore 
deeply committed to initiatives that can nurture a human, equitable and sustainable 
world.” 

The Wipro has done a lot of work in two major areas i.e. Education and Natural 
Disaster Rehabilitation. Wipro started Wipro Applying Thought in Schools (WATIS) 
program. With the purpose of improving quality, content and pedagogy of urban schools 
in India. This initiative works to build capacity for education reforms through a large 
network of social organization. Wipro has undertaken various CSR programs i.e. Holistic 
School Engagement Program, Capacity Building for organization, Mission 10X, TVK 
School in Chennai, Community Center at Pune, and Tsunami Rehabilitation in 
Nagapattinam etc. 

Conclusion: 

Indian Ethos is a great source of inspiration for Indian business houses to realize 
their social responsibilities. Many Indian companies are following Indian Ethos and are 
fulfilling their social responsibilities efficiently. The Dharma and Artha Purushartha 
motivates businessmen to follow ethical practices while conducting business. The great 
thoughts of Rashtrapita Mahatma Gandhi are inspiring Indian businessmen to follow 
ethical principles and to meet their social obligations. There is no doubt that, social 
obligations will be fulfilled by Indian business houses till the existence of Indian ethos. 

The CSR activities of major Indian companies has played vital role in 
development of various areas like education, public health, sport development, rural 
development, environment protection, infrastructure etc, but still it is not enough to 
achieve expected economic & social development of the country. Though some of the 
major Indian companies have contributed a lot towards economic & social development 
of the country; but unfortunately all the companies are not equally committed towards 
their social responsibilities. 
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Some other Indian companies which are engaged in various CSR activities: 

Glaxo, BPCL, Maruti Suzuki, Hindustan Unilever ltd., Asian Paints, Britannia industries, 
Brook Bond, ESCORTS, Dabur, Bajaj, Godrej, Colgate Palmolive, SAIL, BHEL, DCM 
Sriram, Ashok Leyland, Ballarpur Industries, Infosys, Reliance, Kirloskar Group, 
Ranbaxy, Arvind Mills, Raymond etc. 
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