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The massive Indian market is changing fast. Internet access is mainstreaming among 
professionals and the use of mobile is intensifying. The pace of change continues to be 
rapid with digital channels constantly growing in volume and strength. More people 
spend more time online in India every year, and the digital tools and sites they use play 
an ever-growing role in their lives. Smart marketers keep on top of the scale of change 
and ensure their marketing strategies and touch points mirror where the consumer is 
spending their time. These notes give a sense of the scale of change we’ve seen so far and 
implies the scale of what is coming.  
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Introduction 

Digital marketing compresses all marketing efforts that use an electronic device 
or the internet. Digital channels are search engines, social media, email, and their 
websites to connect with current and prospective customers. 

 
 
 
 
 
 
Definition 

Digital marketing is defined by the use of numerous digital tactics and channels to 
connect with customers where they spend much of their time. Digital Advertising, email 
marketing, online brochures, and beyond other spectrum of tactics that fall under the 
umbrella of "digital marketing." 
 
The 5Ds of digital marketing 

• Digital devices  
• Digital platforms 
• Digital media  
• Digital data  
• Digital technology 

 

Abstract 
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Trends in digital marketing  
Search Engine Optimization (SEO) 

This is the process of optimizing your website to "rank" higher in search engine 
results pages, thereby increasing the different traffics. The channels are getting different 
benefit from SEO include: 

• Websites. 
• Blogs. 
• Info graphics. 

 
Content Marketing 

Content marketing denotes the creation and promotion of content assets for the 
purpose of generating brand awareness, traffic growth, lead generation, and customers. 
The channels play a  important role  in content marketing are: 

• Blog posts. 
• Ebooks and whitepapers. 
• Infographics. 
• Online brochures and lookbooks. 

 
Social Media Marketing 

Social media channels to increase brand awareness, drive traffic, and generate the 
business. The channels you can use in social media marketing include: 

• Facebook. 
• Twitter. 
• LinkedIn. 
• Instagram. 
• Snapchat. 
• Pinterest. 
• Google+. 

 
Pay-Per-Click (PPC) 

PPC is a method of driving traffic to the website by paying a publisher every time 
your ad is clicked. One of the most common types of PPC is Google AdWords, which 
allows you to pay for top slots on Google's search engine results pages at a price "per 
click" of the links the place. Other channels where you can use PPC include: 

• Paid ads on Facebook. 
• Promoted Tweets on Twitter. 
• Sponsored Messages on LinkedIn. 

 
Affiliate Marketing 

This is a type of performance-based advertising where you receive commission 
for promoting someone  products or services on your website. Affiliate marketing 
channels include: 

• Hosting video ads through the YouTube Partner Program. 
• Posting affiliate links from your social media accounts. 
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Native Advertising 
It refers to advertisements that are primarily content-led and featured on a 

platform alongside other, non-paid content. Buzz Feed-sponsored posts are a good 
example, but many people also consider social media advertising to be "native".  
 
Marketing Automation 

It refers to the software that serves to automate your basic marketing operations. 
Many marketing departments can automate repetitive tasks they would otherwise do 
manually, such as: 

• Email newsletters. 
• Social media post scheduling. 
• Contact list updating. 
• Lead-nurturing workflows. 
• Campaign tracking and reporting. 

 
Email Marketing 

Companies use email marketing as a way of communicating with their audiences. 
Email is often used to promote content, discounts and events, as well as to direct people 
towards the business's website.  

• Blog subscription newsletters. 
• Follow-up emails to website visitors who downloaded something. 
• Customer welcome emails. 
• Holiday promotions to loyalty program members. 
• Tips or similar series emails for customer nurturing. 

 
Online PR 

Online PR is the practice of securing earned online coverage with digital 
publications, blogs, and other content-based websites. It's much like traditional PR, but in 
the online space. The channels you can use to maximize the PR efforts include: 

• Reporter outreach via social media. 
• Engaging online reviews of your company. 
• Engaging comments on your personal website or blog. 

 
Inbound Marketing 

Inbound marketing refers to the "full-funnel" approach to attracting, engaging, 
and delighting customers using online content.  
 
Benefits of digital marketing: 

World wide reach - a website allows you to find new markets and trade globally 
for only a small investment. 

Less cost - a properly planned and effectively targeted digital marketing 
campaign can reach the right customers at a much lower cost than traditional marketing 
methods. 

Measureable - measuring your online marketing with web analytics and other 
online metric tools makes it easier to establish how effective your campaign has been. 
You can obtain detailed information about how customers use your website or respond to 
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your advertising. Web analytics can be set up to show you exactly how much money you 
make from each digital tactic. 

Personal way - if your customer database is linked to your website, then 
whenever someone visits the site, you can greet them with targeted offers. The more they 
buy from you, the more you can refine your customer profile and market effectively to 
them. 

Transparent - by getting involved with social media and managing it carefully, 
you can build customer loyalty and create a reputation for being easy to engage with. 

Social community - digital marketing lets you create engaging campaigns using 
different types of rich media content. On the internet these campaigns can gain social 
currency - being passed from user to user and becoming viral. 
 
There are the four most common digital marketing problems and the best solutions 
for each. 
Digital budget with less cost 

One of the biggest digital marketing concerns for businesses is how to stand out 
against bigger competitors without a commensurate digital marketing budget. This 
concern is commonly paired with the feeling that Google’s search algorithm is slightly 
biased towards brands. 

• Segment Your Audience 
• Invest in Local 
• Get Social-Specific 
• Use Paid Advertising on Social Media 
• Connect with Influencers 

 
Healthy clicks 

Healthy numbers of clicks combined with an anemic conversion rate is one of the 
most common digital marketing problems that businesses face. It can be extremely 
frustrating to see many clicks, but no sales. Here are some of the best solutions for this 
classic and unfortunately timeless digital marketing problem. 

• Audience Issues 
• Ineffective Landing Pages 
• Mixed Messaging 

 
Tough Ranking Competition 

The SEO competition can be overwhelming. Depending on your location and 
industry, you could have thousands of competitors all vying for the same few spots on 
Google’s front page. SEO and trying to figure out how to stand out against tough 
competition can be overwhelming.  

• Don’t SEO the Same Way 
• Don’t Rank in the Same Place 
• Focus on Customer Experience 
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Social Media isn’t prosperous 
Social media has a status for being quick, easy, and free engagement with your 

audience, but in practice, it can be a difficult medium to get right. Many businesses don’t 
approach social media with the sophistication needed to see success. 

• Watch Your Frequency 
• Offer Something 
• Actually Be Social 
• Connect With Happy Customers 

Conclusion 
Therefore, digital marketing is utilizing digital technology to achieve marketing 

objectives. There is no essential need for digital marketing to always be separate from the 
marketing department as a whole, as the objectives of both are the same. It remains a 
useful because digital marketing requires a certain skill set to utilize the digital 
technology effectively. 
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