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Digital marketing is a booming career in India. Digital marketing is almost adopted by 
all the business sectors in India because of its competitive advantage. The power of 
digital marketing helps all the consumers and businesses to remove the geophysical 
barriers and it allows the business to communicate and form a transaction anywhere 
and anytime. Some of the digital marketing applications are online shopping and 
order tracking, Online banking, Payment systems and Content management. This 
paper throws some light on the factors affecting Digital marketing, challenges, 
opportunities and future of digital marketing in India. 
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Introduction 

Digital marketing is a booming career in India. It is almost adopted by all the business 
sectors in India because of its competitive advantage. Digital marketing means 
marketing of products and services in India using electronic devices. 

According to Institute of Digital marketing “the use of internet and related digital 
information and communication technologies to achieve marketing objectives”. 

After demonetisation of the Indian currency during 2016, India is rapidly moving 
towards digital economy. Indian Government started insisting the public to use digital 
payment schemes for banking transactions. The Telecom industry is also playing a 
major role in digitalisation by launch of Reliance telecom Jio with free internet 
facilities. Now Indian customers started spending more time in Internet surfing which 
results in the rapid growth of digital marketing. 

The power of digital marketing helps all the consumers and businesses to remove the 
geophysical barriers and it allows the business to communicate and form a transaction 
anywhere and anytime. The key role players and providers in digitalisation are 
Government, Banking sector, Internet shopping portal, Internet service providers and 
Software.  

Some attribute of Digital marketing Industry  

• As per IAMAI and Boston Consulting group report, India has one of the 
largest and rapid growing populations of Internet users in the world – 190 
million as on June 2014 

• According to a report, India will cross 500 million Internet users in 2020 
• According to the Association of Direct marketing, the value of direct 

marketing industry is $ 62 billion 
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Increase in internet usage in the country has led to a substantial growth of other digital 
industries like digital advertising, online marketing, etc. Recent digital marketing 
trends like web search, social networking, mobile usage, online videos and online 
shopping are moulding the Indian digital market place. 

Objectives of the study 

• To study the concept of digital marketing in India 
• To analyse the factors affecting digital marketing 
• To emphasize on the challenges and opportunities of digital marketing 

Methodology 

Secondary data have been used for the purpose of the present study. The required 
secondary data were collected from the research papers, journals, websites and 
newspaper articles published online. 

Impact of digital growth and advancement on traditional marketing 

Due to technological advancement, the marketing pattern has shifted from traditional 
marketing to newer customer oriented digital marketing. Traditional marketing purely 
depends upon television, radio, print media and telephone as a medium to reach the 
targeted customers. Modern marketing techniques are cost effective and also reach 
millions of audience within a short period of time. With the rise of social media, 
changing business landscapes and introduction of more literate customers, the 
business need to think about the marketing strategies that lays out an optimal mix of 
both the modern and traditional techniques best suited for the business. 

Major factors affecting the Digital marketing 

i) Literacy rate in India: Literacy rate in India is at 74.04%. Kerala is the most literate 
state in India and six Indian states with low literacy level are Rajasthan, Uttar 
Pradesh, Andhra Pradesh, Bihar, Madhya Pradesh and West Bengal. Overall literacy 
level in India is in increasing pace. Thus, increasing literacy positively affect the 
digital marketing growth in India. 

ii) Expensive technology: Now-a-days the mobile phone and internet facilities are 
available at cheaper and competitive rates and are in reach of a common man also. 

iii) Cost of advertising: Digital advertising cost is very low and one can promote his 
product on google with google Adsense with lower cost. 

iv) Inherited limitation of technology: In India, younger generation are easily 
adaptable towards technological changes but still other generation older generation 
people feel that electronic gadgets are not user friendly. 

v) Unavailability of infrastructure facilities in India: The Internet connectivity is still 
not available in rural areas. 

vi) Believe in traditional business practices: The businessman who are running small 
business in a particular locality finds traditional way of promotion as a better strategy 
rather than using digital marketing. 

vii) Lack of online business experience: People who lack awareness about the digital 
marketing find it difficult to use. It is a major drawback in the growth of the digital 
market. 
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Challenges 

� Meeting anticipation of customers in the digital era 

In the present age, nobody wants to wait in queue for getting services. Instead people 
want to avail the services online rather than waiting in line. 

� Finding and keeping the people who can digitally transmute a company 

It is increasingly difficult in finding and keeping those people who make difference in 
customer’s lives. Scheming customer interface is both an art and skill. The companies 
that want digital success need to become technology companies.  

� Managing the omni- channel reality 

Companies must have a homogenize policy to rule all the channels. It means that the 
companies need to homogenize on inside with a digital business platform, to keep 
track of what is happening across all the channels 

� Big data 

The main purpose of big data is to offer companies new opportunities to know more 
about the customers, enabling them to choose the desired products and services and 
also offer product development procedure in order to meet the needs and wants of the 
customers. 

Opportunities 

� Digital disruption from within 

Disruption is the game with reputable players being persistently displayed by 
newcomers who belong to digital group. It is better to join them in their way by 
introducing a newer version by using latest technologies. 

� Show- rooming is a big challenge for retailers where consumers prefer online 
shopping 

Now-a-days people got a practice of checking out items online before buying them in 
the shop. If the customer reaches the shop for product, retailers should be capable of 
keeping the product in shop and upsell.  

� Digital workforces and new ways of working 

By using web and technology, digital related works are taken by small teams. This 
way of working can be rewarding because employees are not trapped in a company, 
but only work on projects they care about. They are not forced to work on the projects 
that they are not interested. 

� Micro moments 

In the present era, customers want everything instantly without geophysical barriers. 
And now-a-days it is possible for them with the power of mobile phones and internet. 
Google recently insisted mortar shops and bricks to invest more effort on micro 
moment. According to google, majority of the people conducting ‘near me’ searches. 
And 1 out of 5 of such searches turn into purchase within a day. So business need to 
exploit such micro moments across channels. 
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Future of Digital marketing in India 

Digital marketing in India is growing fast day by day. It provides all the goods and 
services through online portals today.  

According to GroupM report, consumer product makers will remain the most 
dominant sector in terms of ad spending with a 28% share of the total expenditure. 
Many advertisers will increase their ad spending to spur demand, helped by the buffer 
provided by low commodity price, which have reduced their input costs. Young 
generation of India are very much technology friendly. By 2017, mobile user is 
expected to reach 3 billion. As majority of people use electronic devices, the potential 
for digital marketing continues to grow. 

Conclusion 

Digital marketing in India has its increasing pace during the last few years. People 
have different opinions about digital marketing. But in real, digital marketing has 
tremendous scope to increase the sales, every business should know to implement it in 
the right way. Today majority of people are connected through whatsup and facebook, 
this increasing use of social media is creating new opportunities for digital marketers 
to attract the customers. Digital marketing helps in reducing cost, increasing sales and 
have a great commercial impact on the business.  
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