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Now-a-days, the online social network plays a major role in everyone’s life. The 
admiration and magnification of online social networks around the world has constructed 
a new place of interaction and communication among people. Each individual can share 
their knowledge, opinion, emotions and experiences with one another by using these 
networks. The innovation in the sites has some benefits to the people and at the same 
time, it has also risk factors and problems. There are more than 300 social networks 
available, but some of them are commonly used. Most of the social networking sites have 
no security. It had a chance to misuse the user’s information.  Especially, the youngsters 
are addicted and ostentatious to the online social networks. It leads to stress, misbehavior 
and etc., In this aspect, the present study examines the opinion of college students on 
online social networking sites.  
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Introduction 

The growing popularity of web-based or online social networking services is a striking 
feature of modern human society especially among youngsters. They have become heavy 
users of these technologies specially the online social networking services like facebook, 
Google, Whatsapp, Instagram, Twitter and we chat etc.  According to social media 
statistics of 2014, out of 1,256 million Indian population, 106 million are active social 
media users. There are many works that can be done by the use of social networks. Even 
teaching and learning process can be done through the site of Google class room. In the 
changing world, there are some innovations including the risk. If it could be facilitated in 
the right path, the people will get a wonderful change in their life and it also leads to the 
development of the country. Communications on social network can offer expression of 
one’s thoughts and feeling with the desired audience without restriction of physical 
distance. This expression can many times relieve a person of his or her painful emotions 
as well as offer emotional support. Online social networking is associated with lower 
levels of loneliness and greater feelings of belonging, social capital, and actual and 
perceived access to social support and is generally associated with higher levels of life 
satisfaction and self-esteem. 
Review of Literature 
 Ayda Darban and Wei Li (2012) analysed the impact of online social networks 
on consumers’ purchasing decision. The study revealed that online networks impact 
every step of consumers’ purchasing decision process to different extent regarding food 
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retailers shop. Akriti Verma et.al., (2013) analysed the privacy and security of online 
social networking with simple percentage analysis. The study revealed that centralized 
social networks had gathered unpresented amounts of data about the behaviors and 
personalities of individuals raising major privacy and security concerns. Nahier 
Aldhafferi et.al., (2013) analysed the personal information privacy settings of online 
social networks and their suitability for mobile internet devices with simple percentage 
analysis. The result showed that high percentage of the use of smart phones for web 
services but current privacy settings for online social networks need to be improved to 
support different type of mobile phones screens. Aida Abdulahi et.al., (2014) studied the 
negative effects of social networking sites such as face book among Asia pacific 
university scholars in Malaysia. It examined the relationship between social networks and 
health treat with simple percentage analysis and correlation. The result showed that social 
network sites have a negative impact on users in terms of their academic performance, 
health threat and privacy and security issues. Archana Kumari and Jyotsna Verma 
(2015) studied the impact of social networking sites on social interaction towards college 
students with self constructed tools. The result showed a significant correlation was 
found between of use of social networking sites and their social relationship. Owusu-
Acheav M and Agatha Gifty Larson (2015) studied the use of social media and its 
impact on academic performance of tertiary institution students with survey method. The 
study revealed that majority of the respondents had mobile phones with internet facility 
and had knowledge of the existence of social media sites to chat than for academic 
purpose. Manzoor Hussain et.al., (2017) studied the use of social networking sites by 
the post graduate students with systematic random sampling method. The study revealed 
that the students share information and promote social, religious, political and 
environmental awareness and the social networking sites used by the students are face 
book, Google+, YouTube and twitter respectively. 
Objectives of the Study 
The main objectives of the study are, 

� To know the source of awareness of college students on online social 
networks. 

� To know the online site that is mostly used by the college students. 
� To analyse the opinion of college students on online social networking 

sites. 
� To examine the problems faced by the college students while using social 

network sites. 
Research Methodology 
The study is based on survey method. The Convenience Sampling Technique has been 
adopted in selecting the respondents for the study. Accordingly, 50 respondents studying 
in Colleges and using online social networks have been interviewed and the data were 
collected for the study. The study makes use of both primary and secondary data. 
Required primary data have been collected from the college students by survey method 
with a pre-tested and well structured Questionnaire.  
Hypothesis 

� There is no significant association between various explanatory variables and 
level of opinion of the respondents on online social networking sites.  
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Findings of the Study 
The major findings of the study are the following: 

Profile of the Respondents 

The socio-economic profile of the respondents include the distribution of the respondents 
based on their demographic factors such as Gender, Nature of Family, Area of Residence,  
Monthly Family Income and Monthly Family Expenditure and the study related profile of 
the respondents based on their time spent on social networks, years of using online sites, 
source of awareness, information include in networks, devices used to access, purpose of 
usage and the problems faced are examined by Simple Percentage Analysis. It is shown 
in Table 1. 

TABLE 1: PROFILE OF THE RESPONDENTS – SIMPLE PERCENTAGE 
ANALYSIS 

Factor Majority 
Frequency 

Majority Factor Majority 
Percentage 

Gender 27 Female 54 
Nature of Family 39 Nuclear family 78 
Area of Residence 31 Rural 62 
Monthly Family Income 36 Upto Rs.20,000 72 
Monthly Family Expenditure 32 Upto Rs.10,000 64 
Hours spent in a week 24 Upto 10 Hours 48 
Years of using online sites 18 More than 4 Years 36 
Source of Awareness 26 Friends 52 
Information include in 
networks 

25 Mobile Number 50 

Devices used to access 46 Mobiles 92 
Purpose of usage 27 Entertainment 54 
Problems Faced 42 Yes 84 

Source: Computed 
It is found from Table 1 that the majority of the respondents are female (54%), belong to 
nuclear family(78%), residing in rural areas(62%), earn a monthly family income upto 
Rs.20,000 (72%), spend upto Rs.10,000 per month(64%), spend upto 10 hours in a week 
(48%), using online sites for more than 4 years(36%), got awareness through 
friends(52%), included mobile number in the online site(50%), mobiles are the main 
device (92%), using for the purpose of entertainment (54%) and faced problems in the 
usage of online social networking sites(84%). 
Frequently used online Social Networking Sites 
The sites that are mostly used by the respondents is analysed with Kendall’s Coefficient 
of concordance test (W) and the details are shown in Table 2. 

TABLE 2: SITES THAT ARE FREQUENTLY USED- KENDALL’S 
COEFFICIENT OF CONCORDANCE 

Sites Mean Score Rank Kendall’s ‘W’ 
Whatsapp 1.54 1  

 Facebook 3.31 3 
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Instagram 4.12 4  
0.459 

 
 

Twitter 5.35 6 
Linked In 5.84 7 
Youtube 3.18 2 
Google+ 4.66 5 

                           Source: Computed 
The Table 2 reveals that the mean score for the sites that are mostly used in online social 
networking varies between 1.54 and 5.84. The most important site used by the 
respondents is Whatsapp (1.54) followed by Youtube (3.18) and the least important site is 
LinkedIn (5.84). It is clear that the calculated value of ‘W’ is 0.459 which is closer to 0. 
Hence, it can be concluded that there is low similarity among the respondents in 
assigning ranks to various sites used in online social networks. 
Level of Opinion on Online Social Networking Sites 
The Table 3 shows the association between various explanatory variables and level of 
opinion in online social networking sites, analysed with Chi-square test at 5% level of 
significance. 
H0: There is no significant association between explanatory variables and level of opinion 
in online social networking sites. 

 
TABLE 3: ASSOCIATION BETWEEN LEVEL OF OPINION AND V ARIOUS  

EXPLANATORY VARIABLES 
Factor Degrees of 

Freedom 
Calculated 

Value 
P-Value Result 

Gender 2 5.244 0.073 Insignificant 

Nature of Family 2 3.343 0.188 Insignificant 
Area of Residence 4 5.917 0.205 Insignificant 

Monthly Family Income 4 3.059 0.548 Insignificant 

Monthly Family Expenditure 4 3.589 0.465 Insignificant 
Hours spent in a week 6 6.783 0.341 Insignificant 

Years of using online social  
networking site 

4 3.566 0.468 
Insignificant 

Source of Awareness 8 16.702 0.033 significant 
Information included in 
networking site 

4 4.033 0.406 
Insignificant 

Devices used to access 4 1.457 0.834 Insignificant 
Purpose of usage 8 10.107 0.258 Insignificant 

Source: Computed 
It is found from Table 3 that the null hypothesis relating to gender, nature of family, area 
of residence, monthly family income, monthly family expenditure, hours spent in a week, 
years of using online social networking site, information included in networking site, 
devices used to access and the purpose usage are accepted and the null hypothesis on 
source of awareness is rejected. Hence, it can be concluded that there is a significant 



Online International Interdisciplinary Research Journal, {Bi-Monthly}, ISSN 2249-9598, Volume-09, Feb 2019 Special Issue (03) 

 

 w w w . o i i r j . o r g                      I S S N  2 2 4 9- 9 5 9 8 
 

Page 243 

association between source of awareness and level of opinion on online social networking 
sites by the respondents.  
Problems Faced in Online Sites 
The problems faced by the respondents on online social networking sites is analysed with 
Kendall’s Coefficient of concordance test (W) and the details are shown in Table 4. 
 

TABLE 4: PROBLEMS FACED ON ONLINE SOCIAL NETWORKING  SITES 
Problems Mean 

Score 
Rank Kendall’s 

‘W’ 
Apps Access User Data 4.07 4  

 
 

0.061 
 

Detriment of Work 3.74 3 
Lack of Privacy 3.32 1 
Users Vulnerable Crime 4.51 6 
Waste of time 3.56 2 
Social detriment 4.66 7 
Misinformation 4.14 5 
    Source: Computed 

The Table 4 reveals that the mean score for the problems faced on online 
networking sites varies between 3.32 and 4.66. The most important problem faced by the 
respondents is lack of privacy (3.32) followed by waste of time (3.56) and the least 
important problem faced is social detriment (4.66). It is clear that the calculated value of 
‘W’ is 0.061 which is closer to 0. Hence, it can be concluded that there is a low similarity 
among the respondents in assigning ranks to various problems faced by them while using 
online social networking sites. 
Suggestions 
In the light of the findings of the present study, the following suggestions are offered to 
improve the level of response and to reduce the problems. 

� The sites should allow the respondents to use the Apps without including any 
personal information. 

� Provide attractive advertisement about the benefits of the social networking sites 
to improve the users of the sites. 

� Reduce the cost involved in using the online social networking sites. 
� They should avoid the aggressive advertisements in the apps opening screen. 
� The speed of transferring information from one to another has to be increased. 
� The misusing of user data when installing the social networking sites has to be 

reduced by providing proper security measures. 
Conclusion 
Online  social networking sites are the tools to improve the knowledge of college 
students. But some of them are misuse it. In the teenagers have the passion to using 
different type of apps and to impress their friends. The present study focuses on finding 
the opinion of college students on the usage online social networking sites. The study 
reveals that majority of the college students have medium level of opinion on online 
social networking sites. Hence, it is important for the networking sites to take effective 
steps to satisfy the users.  
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