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The new media and their increased spending power, children and teens have become 
primary targets of a new "media and marketing ecosystem." The digital marketplace is 
undergoing rapid innovation as new technologies and software applications continue to 
reshape the media landscape and user behaviors. The advertising industry, in many 
instances led by food and beverage marketers, is purposefully exploiting the special 
relationship that youth have with new media, as online marketing campaigns create 
unprecedented intimacies between adolescents and the brands and products that now 
literally surround them. Today’s time of Internet has opened the gateway of tremendous 
digital marketing opportunities for businesses. By utilizing different channels of digital 
marketing, businesses cannot just share their product and services online; additionally 
they can gain clients for their business, entice them and can convert them to boost their 
ROI. The speed and straightforwardness with which the digital media transmits data and 
support a business is astonishing.  In this Introduction to Digital Marketing E-Guide, 
every single aspect of Digital Marketing will be discussed to help marketers understand 
what Digital Marketing is, how it functions, and how it can help them optimize their 
marketing campaign.   
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INTRODUCTION 

The world is super-connected nowadays and all things considered, marketing and 
advertising are no more the same as they once were. This is particularly valid because of 
the ascent of online networking, which has changed how organizations speak with 
potential and existing customers. 

So, before jump onto the introduction to Digital Marketing, let’s know what precisely 
Digital Marketing is and what does it incorporate? Essentially, it is an aggregate term, 
which is utilized where advertising and marketing meet web innovation and different 
types of online media platforms. Let’s firstly throw some light on the basics of Digital 
Marketing via the definition given below, this is the first step when we talk about the 
introduction to Digital Marketing. 

Digital marketing is defined by the use of numerous digital tactics and channels to 
connect with customers where they spend much of their time: online. From the website 
itself to a business's online branding assets -- digital advertising, email marketing, online 
brochures, and beyond -- there's a spectrum of tactics that fall under the umbrella of 
"digital marketing." 

Abstract 
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DIGITAL MARKETING PROCESS  

 A digital marketing process is a broad term to explain any number of steps you take 
to achieve a digital strategy.A digital marketing process to curate content, schedule posts, 
and engage with your audience as part of your social media strategy.And another process 
could be used in developing your lead nurturing campaigns as part of an email marketing 
strategy.In an ideal situation, you want these steps to build upon each other so efforts are 
being supported to achieve your goals. It’s through experimentation, tweaks to your 
approach, and being patient and persistent that we improve. 
If the last year of experimenting with content has taught me anything it’s that translating 
thoughts into words is difficult. 

ADVANTAGES OF DIGITAL MARKETING SERVICES  
1.Global reach : 
                a website allows you to find new markets and trade globally for only a small 
investment. 
2.Lower cost : 
 a properly planned and effectively targeted digital marketing campaign can reach the 
right customers at a much lower cost than traditional marketing methods. 
3.Trackable, measurable results -  
                    Measuring your online marketing with web analytics and other online metric 
tools makes it easier to establish how effective your campaign has been. You can obtain 
detailed information about how customers use your website or respond to your 
advertising. Web analytics can be set up to show you exactly how much money you make 
from each digital tactic. 
 
4.Personalisation : 
                   The  customer database is linked to your website, then whenever someone 
visits the site, you can greet them with targeted offers. The more they buy from you, the 
more you can refine your customer profile and market effectively to them. 
 
5. Openness : 
             By getting involved with social media and managing it carefully, you can build 
customer loyalty and create a reputation for being easy to engage with. 
 
6.Social currency  
          - digital marketing lets you create engaging campaigns using different types of rich 
media content. On the internet these campaigns can gain social currency - being passed 
from user to user and becoming viral. 
 
7.Improved conversion rates - 
                      if you have a website, then your customers are only ever a few clicks away 
from completing a purchase. Unlike other media which require people to get up and make 
a phone call, or go to a shop, digital marketing can be seamless and immediate. 
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DISADVANTAGES OF DIGITAL MARKETING: 

Before you start working on the digital marketing area, you should know about its 
limitations also. Otherwise, you may regret afterward. So, before you work on digital 
marketing, you should well aware of its limitations also. The limitations are: 

o Dependability on technology 
o Security, privacy issues 
o Maintenance costs due to a constantly evolving environment 
o Higher transparency of pricing and increased price competition 
o Worldwide competition through globalization 

OBJECTIVES OF DIGITAL MARKETING SERVICES  
1. INCREASE SALES 
Increasing sales or leads is a top level digital marketing objective for many businesses 
because it improves revenues and is easy to measure. Using key performance indicators 
(KPI), you can then benchmark your progress towards achieving your objective and you 
can track this in your spreadsheets. 
 
2. IMPROVE CONVERSION RATE 
This is another digital marketing objective that can be tracked in Google Analytics. By 
setting up goal tracking in Analytics, you will have reports on conversions for your traffic 
sources, campaigns, keywords, landing pages, locations and so on. 
 
3. PERCENTAGE OF RETURN VISITORS 
The New vs Returning visitors are a metric that is available in Analytics and it is easy to 
track. Knowing how many visitors return is an important objective because it helps you 
see how effective your business is at visitor and customer loyalty. 
 
4. ORGANIC TRAFFIC VOLUMES 
Organic traffic is natural traffic from the search engine result pages. It is considered as 
free traffic and is distinct from paid traffic. Lots of businesses have the objective to 
increase organic visitor traffic by achieving high search engine rankings through 
implementing search engine optimization. 
To achieve this requires making changes to your website that are effective at improving 
rankings and one of the important ones is including keywords in the content. Another 
important tactics is to build quality links that point to your website. 
 
5. REDUCE BOUNCE RATE 
Bounce rate in analytics is defined as people who enter your site and leave (bounce) 
rather than continue viewing other pages. This is an important measure of the quality of 
your website, because almost all businesses want their visitors to complete an action like 
purchase, contact or download on their websites. 
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GROWTH OF DIGITAL MARKETING 
            Let’s have a look at some interesting facts to give you an idea of how and where 
the    world is heading as far as digitization is concerned. 

• The Digital India Campaign started by PM Narendra Modi aims at 
encouraging each Indian to use digital platforms. 

• Low cost of mobile phones is making it easy for people to go online. In fact, 
India has one of the largest population of internet users. By 2020 there will be 
more than 500 million Internet users across the country. 3G penetration has 
revolutionized the market scenario and created ample business opportunities for 
companies to reach out to customers online. 

• It is estimated that by the year 2020, every company around the world will 
have an online presence. But in order to get high search engine rankings and 
increase customer base, these businesses will need digital marketers to guide 
them at every step. 

• According to a report Digital Advertising in India, jointly published 
by IAMAI and IMRB, the value of ‘Online Advertising market in India is 
increasing at the rate of 30% year on year’. 

• The e-commerce industry is growing at breakneck speed. 
• More than 70% of marketers believe that traditional marketing models will 

not be sufficient to grow their business. They are developing marketing 
strategies by considering the digital media users in mind. As of the year 2016, 
35% of companies already have a digital marketing strategy in place. They 
believe that this move will help them increase their revenues by 30%. 

CONCLUSION 
Through digital marketing, you can aware of your customers about your products. 
If you take a good advertising strategy and promotional tools, it can help you to 
perform well in the highly competitive market. Digital marketing is cost-effective 
in comparison with the traditional marketing channels, such as TV, radio, 
Newspapers, Magazine, and banners etc. Social media plays a vital role in 
promoting digital activities. This feature helps small organizations to market their 
business targeting the global customer. With the growth of the digital 
marketplace, various brands can easily reach to their customers.  Digital 
marketing offers the companies to measure their marketing activities. It also helps 
the marketers to evaluate and audit their online contents for quality purposes. 
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