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This research project collects and analyses the importance of online marketing for the 
recent trends. From our research, we came to know that there is a biased distribution of 
internet marketing articles focused on exploratory methodologies, and several research 
strategies from the pool of internet marketing research. The internet has made the world 
into a global village that has enabled us to gain access to each and every part of the 
world. Online marketing as a strategy or a tool helps to enhance customer satisfaction by 
reaching out to every single customer in the world. The world is changing, and 
technology is taking over the world. Economic activities are turning digital – health, 
banking, entertainment and even currencies. In North America alone, 89% of the 
population is online. With everything turning digital, it means companies are also 
jumping online to market their businesses. With the emergence of this global digital 
world , it is important to keep up with the latest trends. Therefore, it is essential for 
companies to know the importance of online marketing for recent trends. 

KEYWORDS:  Digital Marketing, Interactive Chatbots, Block Chain Technology, 
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INTRODUCTION: 
Online marketing is a set of tools and methodologies used for promoting products and 
services through the internet. Online marketing involves a wider range of marketing 
elements than traditional business marketing due to the extra channels and marketing 
mechanisms available on the internet. 
Online marketing can deliver benefits such as: 

• Growth in potential 
• Reduced expenses  
• Better Communications 
• Better control 
• Improved customer services      

Online marketing is also known as internet marketing, web marketing, digital marketing              
and search engine marketing. 

The methods or techniques used for online marketing include e-mail , social media , 
display advertising , Search Engine Optimisation and much more. Search Engine 
Optimisation or SEO as a tool of online marketing helps to achieve the objective of 
reaching potential customers by analyzing what the customer needs and making him to 
buy from us. 

The widespread adoption of the internet for business and personal use has generated 
many new channels for advertising and marketing purposes. This is the main reason why 
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we must consider online marketing important for the recent trends and we must 
implement it wisely according to the prevailing circumstances as we deal with diverse 
human behaviours. 

Examples of online marketing campaigns – 

- Canon advertises for search keywords related to photography on Google , Yahoo 
and Bing search engines to market their cameras to a relevant audience. 

- Dove creates video advertisements and shares them with their audience on 
Facebook and twitter. 

Therefore , the first thing to do in online marketing would be to evaluate your goal and 
analyse the importance of doing Online Marketing. 

RECENT ONLINE MARKETING TRENDS AND WHY IS IT IMPORT ANT 

In order to overcome the future circumstances of this digital world , digital marketing 
experts need to stay in step with the evolving tech trends. Therefore , to adapt with digital 
world , digital marketing trends are important. The various digital marketing trends are – 

1. Interactive Chatbots – 
The technology which combines the use of text, voice and messaging to converse 
directly with consumers are called interactive chatbots. Messaging applications 
such as Facebook messenger and WhatsApp make use of these messenger bots 
that are customized to push out products and services. The main reason why this 
technology is successful is that it answers the customers’ need for information 
quickly and accurately. Chatbots can also collect data about their users , which 
improves interaction with them. 
 

2. Voice Search – 
Voice assistants are empowering mobile users to access information online and do 
tasks in an efficient manner. In U.S alone, the use of voice assistants is expected 
to grow by 128.9% in 2018 compared to 2017. Voice searches provide the best 
solution or answers for consumers’ queries. This not only helps the customers, but 
also interacts with the users in a friendly manner. 
 

3. Integrating AI and Block chain technologies – 
This is a technology that allows marketers to track where their ads are placed and 
ensure that real customers rather than automated bots are clicking their ads. This 
makes customer engagement data more reliable and makes sure that the 
company’s marketing assets are not put to waste. 
 

4. Influencer Marketing – 
Social media as a natural tool for the business helps it to gain potential customers 
as customers are more likely to believe a real person over an advertisement. Real 
people or celebrities influence the customers of the business to buy products from 
the company. 
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These are the various technologies or digital trends that promote the company’s product 
and persuade the customer to purchase a particular product. 

BUSINESS ENVIRONMENT 

The business environment is a mixture of both internal as well as external factors for the 
company. The internal factors include employees, shareholders… The external factors 
include competitors, financial corporation’s…. However, both the internal as well as 
external factors of the business affect the business in the day to day activities. So, from a 
proper analysis of the business environment we get to know why DIGITAL 
MARKETING is important for the recent trends. 

- From the analysis of the business environment according to our research, we 
came to know that traditional marketing is no longer sufficient and Digital 
Marketing is important for higher revenue. 

- Business is going to increase their spending plan that may go beyong the IT 
budget. 

IMPORTANCE OF ONLINE MARKETING 

1.Equal Opportunities for all kinds of businesses – 

Digital Marketing levels the online playing field and offers equal opportunities for all 
kinds of         businesses. Digital Marketing really evens the odds, giving little and 
medium businesses the opportunity to compete against the established businesses and 
draw in their share of traffic. 

Small and medium enterprises can now establish themselves with competitive assets that 
allow them to perform sales and marketing processes on an efficient basis. This enables 
the business in much higher growth than ever before. 

2. Cost Effective – 

With the help of online marketing, the small businesses can find themselves high 
recognition without any assets that is costly.  

3. Generates better revenues – 

Through successful online marketing strategies, digital marketing allows business to earn 
higher revenues. It provides business with several gainful advantages for the business to 
appreciate better and higher incomes. With better revenue generation, little and medium 
businesses utilizing digital advertising strategies will have 3.3 times better odds of 
optimizing their businesses. 

4. Facilitates interaction with target audiences – 

The ability of digital marketing to interact and cooperate with target audiences is the 
main reason why online marketing took over conventional marketing. Digital marketing 
meets the expectations of business’ clients and provides them with a comfortable service. 
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This will help the business to develop the needed trust building with its audiences and 
thereby facilitates growth of the company. 

5. Caters to the mobile consumer – 

With the fast expansion of smart phones , mobile marketing is the most contemporary 
way of data dispersal. These smart phones have turned into the main part of our life that 
over 85 percent of grown-ups in India dependably have their mobile devices within their 
reaching distance. 

Therefore, this would be the best time to have digital advertising efforts planned towards 
mobile buyers, preparing for them towards accomplishing better development and 
quicker extension. 

 6. Builds Brand reputation – 

Through successful implementation of online marketing strategies , the capacity of the 
business in pulling the target audiences , who are likely to support and feel honorable of 
the brand comes in the play. When the business offers what they have guaranteed , 
enables them to build up a superior association with them , which ultimately enables 
them to make their brand famous. 

7. Helps earning people’s trust – 

Digital marketing pays more emphasis on web based social networking signals because 
of their immediate and more customized collaboration between a business and their target 
customers. 

Digital marketing influences via web based social media signals , social reviews and 
testimonials from genuine customers who had made purchase with you and got more 
profited. 

CONCLUSION– 
These are the reasons why Online Marketing is important for the recent trends and these 
are the ways by which they differ from traditional marketing techniques. It is also 
important for a business to consider the recent trends in online marketing that has been 
mentioned in this research. 
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