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This paper focused on Social Media and its application in the library services. The entire 
LIS professional knows the aim and importance of Five Law of Library and Information 
Science.  For fulfilling these Laws objective, Library professionals have developed 
various services like CAS, SDI, Reference, Referral etc. For providing above said 
services to its user community Library professionals can take the aid of SNSs 
Technology.   
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INTRODUCTION: 
 
Due to LPG, information explosion has taken place in every corner of the world. But 
information seekers are unable to cope with this situation and they are not getting right 
information at right time. Hence most of the time users get confused and they end with 
inappropriate information in their hand. For solving this type of problem Library 
professionals have started using Social Media Technology as a most important medium 
or tool in present days. 
 
WHAT IS SOCIAL MEDIA? 
It is very difficult to give an explicit definition of the Social Media. But in generally 
Social Media can be defined as a platform where a user can express his/her views on any 
topic, he/she can criticize any person or matter and they can share their feeling with his/ 
her friends etc. according to Boyd and Ellison “ Social Networking Sites are web based 
services that allow individuals to construct a public or semi- public profile with  in a 
bounded system, to articulate a list of other users with whom they share a connection, and 
view and transverse their list of connections and those made by others within the 
system”. 
 
TYPES OF SOCIAL MEDIA: 
Social media can be classified according to its nature of communication among 
interpersonal and intrapersonal users. Some broad classification is made for better 
understanding of work of SNSs in the digital world to those is given below. 
 
 
 

Abstract 
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❖ Social Networking Sites: 
These types of SNS are known as two-way communication media. By using this 
virtual platform users can encourage feedback mechanism, networking people 
with common interest. Facebook, LinkedIn are the best examples for above said 
SNS. 
 

❖ Blogs/Micro Blogs: 
A virtual platform where user can write/publish his/her ideas, views, thoughts or 
beliefs and the other interested person can comment on his/her blog or they can 
follow him/her. There are many open websites available (Blogspot.com, 
Wordpress.com) by using these medium he/she can create his/ her own blogs. 
 

❖ Content Generating and Sharing Sites: 
These types of SNSs act as a sources of facts for various subjects. For example 
Flicker.com, Picasaweb.com (for photo-sharing sites), Docstoc.com (for 
document –sharing site), Slideshre.com (for sharing slides) etc. and all the above 
said SNSs are open to all web users. From this users can copy, download content 
for his/her purpose. 
 

❖ User appraisal sites: 
These type of sites act as a medium for appraisals of different kind of products 
and services. Through this it is possible for user/buyers to provide their feedback 
in any of the medium. 

 
ADVANTAGES OF THE SOCIAL NETWORKING SITES: 
 
Like every web media or virtual platform SNSs have its own advantages. Some of the 
advantages are listed below: 

✓ Staying connected with likeminded people 
✓ Finding people who have great profile and common interests 
✓ Invaluable promotional tools 
✓ Information spreads incredibly fast 
✓  

DISADVANTAGES OF THE SOCIAL NETWORKING SITES: 
 
Like every web media or virtual platform SNSs have its own disadvantages. Some of the 
limitations/disadvantages are listed below: 
✓ Perpetuates false and unreliable Information 
✓ Causing major relationship problems 
✓ Cyber bullying is a growing problem 
✓ Used to profile and discriminate in the job work  
✓ The addiction is real  
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REVIEW OF LITERATURE: 

“Use of social media by the library current practices and future opportunities”. This white 
paper has been researched and compiled by Taylor & Francis (2014) to provide an 
overview of current practices relating to the use by libraries of social media, from a 
world-wide perspective against which individual institutions can benchmark their own 
activities and be inspired to try new approaches. This white paper is just a start– we plan 
to build from this a central web-based resource on social media for the library community 
that will provide on-going updates, in-depth case studies and best practice guides. We 
hope this will become a valuable, developing resource that librarians will access and 
contribute to, so the entire community benefits from sharing ideas and experiences.  

Social media, social networking, online communication words used parallel. Zakaria et al 
(2010) believe that social media applications have already being accepted by young 
generations as a platform to socialize, collaborate and learn in an informal and flexible 
manner although their level of involvement and contribution varies significantly.  

Al- Daihani’s study (2010) explores that the majority of MLIS students are aware of 
social software applications and they make moderate use of blogs, communication tools 
and social networking sites. Shaheens study among students of the Pakistan reveals that 
the use of social networking site indicates popularity of facebook.com among these youth 
more often.  

The survey of Pew Internet (2010) says that Facebook is the most commonly used social 
network among adults. 

Use of Facebook in academic health sciences libraries (2009) says those libraries that are 
using Facebook are using it mainly to market the library, push out announcements to 
library users, post photos, provide chat reference, and have a presence in the social 
network. These libraries feel positive about the future success of their Facebook presence. 
However, the investigators believe that due to the small number of actual libraries using 
Facebook, the data collected at this point of time provide usage benchmarks but are 
inconclusive in determining whether or not Facebook is a useful and effective application 
for health sciences libraries. If Facebook becomes a more prevalent application, this 
question can be revisited in the future to make a more accurate determination. 

Subramanian, et.al. (2008) reported the findings of study conducted to understand the 
role of SNS in college student’s lives. The figure and statistics show how Facebook has a 
very influential role in the lives of young adults. In present paper the investigator has the 
aim of exploring how LIS Professionals integrated Facebook as a tool helpful in 
generating awareness. 

 

SOCIAL NETWORKING SITES AND LIBRARY SERVICES:  

Social media or social networking sites like Facebook, WhatsApp, Google plus, Twitter, 
Blog etc. are product of the internet world. Over the past decade, these Social Medias 
have gained popularity among the youth in particularly among colleger. Present days, 
SNSs have increased its prominence in all types of organizations and hence, libraries are 
also using this tool for serving its user. Because of this development majority of the 
professionals are using these virtual media to connect with other libraries and 
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professionals. By using SNSs like Facebook, Google+, MySpace, Twitter, Blogs, 
LinkedIn, YouTube the following services can render by library professionals. 
 
 
➢ For Book Acquisition indent, suggestion of books, user card request, overdue 

reminders etc. SNSs act as an important medium 
➢ Current Awareness Service, upcoming events like 

seminars/conferences/workshops/tutorials, Book exhibitions, special lectures etc. 
can be publicized by using SNSs  

➢ By using SNSs professionals can circulate calendar of events, list of holidays, 
working hours during holidays among its users.  

➢ Through posts library can provide information related to new arrivals like books, 
journal issues, news papers etc.  

➢ Services like ‘Ask-a-librarian’ or ‘Help Desk’ can also provide through SNSs to 
its users.  

➢ Live chat service, live streaming service academic events can be provided to the 
users by using SNSs platform.   

➢ Frequently Asked Questions (FAQs) through SNSs will allow users’ to find 
answers and solutions for the common problems encountered in using the library 
services.  

➢ Through SNSs library can provide information about the general library 
policy/guidelines for the various types of users.  

➢ Libraries can render Selective Dissemination of Information (SDI) services by 
providing information sources and useful links on their specialization.  

➢ A library can provide services like online document reservation and cancellation.  
➢ Libraries can conduct online quiz’s, as an outreach activity there by creating 

public awareness programmes.  
➢ Reference service can be provided using SNSs.   
➢ Library staff can collect feedback, suggestions related to services, collection of 

the library which helps the library staff to improve the services and activities. For 
this work SNSs act as a useful media.  

➢ Through SNSs users can establish links to online resources, subject gateways, 
knowledge portals and digital repositories etc.  

➢ Users can browse collections and also bookmark any collection of his/her choice.  
 
 
CONCLUSION:  
Use of Social media and social networking sites in the libraries very common in 
developed countries as compared to the libraries of the developing countries. Opt and 
usage of social networking has to be geared up in Indian libraries context. Since the 
social networking technologies are very powerful and useful for user needed services like 
Reference, Referral, CAS, SDI etc. it is peek time for the LIS professionals to adopt and 
implement the social SNSs tools. Once the LIS professional organize the social 
networking sites in a systematic manner, it becomes very easy and simple to provide 
services to its users. Thus, Social Media can be an emerging technology tool to the 
traditional library system for library professionals. 
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