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When teachers use videos, films, Web sites, popular music, newspapers, and 

magazines in the K-12 classroom or when they involve students in creating media 

productions using video cameras or computers, they may aim to motivate students 

interest in the subject, build communication and critical-thinking skills, encourage 

political activism, or promote personal and social development. This article reviews 

teachers motivations for implementing media literacy in K-12 education, focusing on 

current efforts in elementary education, secondary English language arts, and media 

production. 
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Introduction:- 

The capabilities approach suggests that policies should be devised to optimise the 

capabilities of all members of society to function and flourish, based on a complex 

measure of quality of life that includes life expectancy, health care, political 

participation, and educational and employment opportunities that enhance freedom of 

choice and support the capacity to lead a creative and rewarding life.  Nussbaum 

points out that members of different demographics in society need varying resources 

if they are to achieve equal opportunities in these areas. In every area of public policy 

we must strive for a more equitable distribution of attention and resources – but equity 

does not mean „the same‟ because different groups require differing measures of 

resources. Consider, for instance, the situation of women in relation to poverty and 

unemployment. As women frequently receive only a small proportion of economic 

and educational opportunities and benefits by comparison with men, they require 

proportionately more assistance to achieve a similar quality of life given that the 

average employment participation rates of women are half those of men and “Even 

when women are employed, their situation is undercut by pervasive wage 

discrimination and by long hours of unpaid household labour” 

 

As a socialising force and a source of information and entertainment, the media has 

the potential to be an agent for social change or a tool to maintain hegemonic power 

structures. The ideal of the role of the media in supporting positive social change is 

somewhat compromised by the translational, oligopolistic character of the media 

industry. Deregulation and privatisation of the media has created a situation in which 

the media industry itself now requires a watchdog. Economic freedom of the press is 
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clearly essential if it is to be an effective agent of political communication, however, 

the market forces often lead to the concentration of ownership and control in the 

hands of an elite group, with a corresponding loss of diversity in the range of views 

expressed in the media. This necessitates the creation of laws and regulatory bodies to 

monitor and prevent the formation of monopolies, and to support independent media. 

In addition to the issue of media ownership, the capitalist and materialist ideology that 

drives the commercial media may also work to limit the range of voices and views 

available.  

 

The nature of patterns of media ownership and control partly determine the impact 

that the media has on society, but the content of media texts is also important. The 

influence of the media on identity formation, especially on the perpetuation of 

stereotypes that support patriarchal, racist or classiest ideologies, has been well 

documented in academic literature. Media images and stories contribute to how 

individuals develop understandings of self and other, and they describe the social 

world in ways that invite the media recipient to recognise her or his own position 

within it. The influence of the media on identity formation is exerted in several ways. 

It encompasses the way the media functions to naturalise the dominant ideology and 

to define what counts as „normal‟, „central‟ and „valuable‟, and it includes the 

processes of cognitive scripting and role modelling that occur as audience members 

observe, identify with, and in some cases imitate what they see in the media. In this 

way the media influences perceptions of the importance of different economic groups 

and other aspects of identity such as age, ability, nationality, gender, ethnicity and 

religion. The topic of media and identity gives rise to debates about proportionate 

representation, self-representation and the relationship between language and culture. 

Because of the influence that the media can have on society, it is important to 

question the nature of the media content available both locally and globally.  

 

Media, Technology and Social Change - 
The utopian view of globalisation encapsulated in „The global village‟ suggests that 

people of the world can be brought closer together by the globalisation of 

communication. The global village is an image of a world in which everyone‟s voice 

has a chance to be heard. Interactive media facilitates participation in global 

communication and debates, offering entry into public space. The globalisation of 

communication enables us to share in each other‟s lives (as members of Internet 

communities; by means of mediated participation in events like the World Cup or the 

call for aid to tsunami victims, and so on). In this ideal communication environment, 

the mass media continues to play an important role in democracy, informing people 

and generating discussion about events and issues worldwide. The globalisation of 

communication is seen as an agent of empowerment, education and equality. The 

global dispersal of knowledge facilitates a culture open to sharing responsibility for 

issues that affect us all and recognising responsibilities to people we may never meet. 

This utopian vision of the rewards of globalisation has been eagerly embraced by 

multinational communication corporations, and harnessed to their branding and 

advertising campaigns. Consider, for instance, the advertisements by Microsoft, 

WorldCom, and Siemens, in which we see a montage of faces and voices from all 

over the world, united harmoniously by communication technologies that improve 

quality of life for one and all.  
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The technology used to communicate a message also structures the way we think and 

interact and perceive the world. We are beginning to see ourselves as members of a 

unified „rainbow nation‟ and as global citizens in part because new communication 

technologies have enabled us to relate to each other in this way. Different media also 

relate to different ways of organising power. For example, print media privileges 

sight, education, and the media producer, correlating with a fairly impersonal, linear, 

rational way of thinking and relating to others. Talkback radio creates a sense of 

participation and community in an accessible forum that is not dependent on literacy 

and that does not require a significant capital outlay. Newer media forms such as 

interactive television and computer mediated communication offer increasing 

interactivity, autonomy and choice.   

 

On the part of the user, and unprecedented personal control over the production, 

manipulation and distribution of content. For these reasons the „democratic‟ attributes 

of new media have been praised for equalising the power balance between media 

consumers and media producers and, in some cases such as blogs and wikkis, 

obliterating the distinction altogether. For all the advantages that new media 

technologies offer some citizens, such media effectively disembowels and 

disadvantages those who lack the education, abilities and economic means to access 

and use them, hence media policy must actively work to establish inclusiveness, 

directing resources to closing rather than widening gaps in accessibility.  While ICTs 

clearly offer enabling benefits, technological developments are themselves shaped by 

socially bounded perceptions of the needs, interests and purposes that technology 

serves: “Technology is always a form of social knowledge, practices and products. It 

is the result of conflicts and compromises, the outcomes of which depend primarily on 

the distribution of power and resources between different groups in society.” This 

perspective helps us to view the relationships between media and society from a 

different angle: it is not just media content that is significant, but also media 

technologies since new developments in media technologies reflect social structures 

and mechanisms of exclusion and inclusion. For instance, it is considered 

exclusionary that the technological capacity exists to meet the needs of blind web 

users without great expense, and yet the majority of websites are set up to cater to the 

needs of highly literate, sighted people. In order to be profitable, research into new 

technologies is directed into projects that serve the interests of the majority or of the 

most affluent, and disabled people represent a small, fragmented and impoverished 

market. The development of new media technologies frequently follows market forces 

and reproduces existing power relations instead of transforming them and access to 

new media technologies is dependent on money and education. For these reasons, 

media policy must play an important role in regulating new technological 

developments and the manner in which they are made accessible to various sectors of 

the population – not just to the majority of people or to those with the most 

purchasing power. While the kind of „empowerment‟ that global media products and 

technologies offer is often the power of consumption, information and communication 

technologies (ICTs) also have potential benefits for economic and social 

development. As information flow, speed and volume increase, decreasing sensitivity 

to distance and diminishing production costs lead to benefits for local media 

producers and rural communities.  The media can, therefore, work to foster 

development and education, facilitating access to valuable information about health 

care, agricultural techniques and education. The global reach of information also has 
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an impact on transparency and accountability with regard to political policy and 

practices.  

 

Recommendations  
Strategies to realise the beneficial aspects of the mass media might include the 

following :  

• Media visibility and self-representation: It is important to facilitate inclusiveness 

and increased visibility of diverse identities in the media. People from different 

social groups are best qualified to change perceptions and attitudes towards 

themselves and to share their experiences with others. They should therefore 

play a central role in the development of strategies and media texts.  

•      Encourage diversification of media ownership and support independent 

media.  

•     Media policy should be designed from the point of view of the needs of the 

users, the citizens. Policy must play an important role in regulating new 

technological developments and the manner in which they are made 

accessible to various sectors of the population – not just to the majority of 

people or to those with the most purchasing power.  

•   Utilise ICTs to promote education and empowerment, giving citizens access to   

information.  

•       One way for the media to be more socially responsible is to be more self-

reflexive and to   make the issues relating to media representations, roles, 

responsibilities and their effects more visible in the media itself.  

•     Public Service Broadcasting: National broadcasters should function to 

facilitate social change by offering accessible, viable and attractive 

alternatives to global media products. Create media policies that strengthen 

public service requirements and local content requirements for commercial 

broadcasters.  

•       Encourage an ethic of corporate social responsibility in the media by giving 

recognition to pro-bono media representation and to sponsorship of 

initiatives that utilise the media as an agent of positive social change.  

•    Facilitate a sense of cultural citizenship by developing media production and 

media analysis skills in educational institutions and community centres and 

encourage corporate sponsorship of academic media research and local 

media production.  

 

Strategies such as these can help to create a situation in which the media contribute to 

the establishment of an ethic of care, contributing to education and poverty reduction. 

The media can be harnessed to alter and diversify existing discourses of poverty, once 

the strengths and limitations of current modes of deploying technology, 

communicating representations and constructing media policies are recognised. The 

media‟s role in education and poverty reduction can be reshaped by proactive media 

policies, enabling media technologies, and by raising awareness amongst media 

practitioners, presenters and the public about the different discourses of poverty and 

different educative strategies that are communicated to us and by us in everyday life.  
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